TRAVEL AND TOURISM ADMINISTRATION

PROGRAM STRUCTURE

	No.
	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE

Compulsory subjects:
	
	

	1
	TOU 111 – Introduction to Tourism
	3
	3

	2
	TOU 115 – Fares & Ticketing I
	3
	3

	3
	TOU 117 – General Travel Knowledge I
	3
	3

	4
	ENG 121 – The Technique of Writing and Language Studies 
	3
	3

	5
	COM 103 – Computer Fundamentals I
	3
	3

	
	Electives:  One of the following three
	
	

	6
	CYP 111- Cyprus History
	
	

	7
	FRE 121 – French (Beginners)
	
	

	8
	GER 121 – German (Beginners)
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER TWO
	
	

	
	Compulsory subjects:
	
	

	9
	COM 111 – Computer Reservation Systems
	3
	3

	10
	TOU 106 – Fares & Ticketing II
	3
	3

	11
	TOU 108 – General Travel Knowledge II
	3
	3

	12
	ENG 122 – The Technique of Writing and Advanced Language Studies 
	3
	3

	13
	BUS 102- Introduction to Business

Electives:  One of the following three
	3
	3

	14
	HUM 202 – Business Psychology
	3
	3

	15
	FRE 122 – French (Beginners)
	
	

	16
	GER 122 – German (Beginners)
	
	

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER THREE

Compulsory subjects:
	
	

	17
	TOU 215 – Travel and Tourism Management 
	3
	3

	18
	TOU 226 – Fares & Ticketing III
	3
	3

	19
	MAR 101 – Marketing Principles 
	3
	3

	20
	ACC201- Financial Accounting
	3
	3

	21
	BUS 201-Principles of Management
	3
	3

	
	Electives:  One of the following three
	
	

	22
	STA 111 – Quantitative Methods I
	
	

	23
	FRE 211 – French Language (Intermediate) or
	
	

	24
	GER 211 – German Language (Intermediate)
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	SEMESTER FOUR
	
	

	
	Compulsory subjects:
	
	

	25
	TOU 221 – Tourism Planning and Development
	3
	3

	26
	HUM 203 – Human Resources Management
	3
	3

	27
	HOT 301 – Convention Management
	3
	3

	28
	TOU 304 – Final Year Project 
	3
	3

	29
	LAW 311 – Business Law
Electives:  One of the following three
	3
	3

	30
	HOT 207 – Front Office Management
	3
	3

	31
	FRE 212 – French Language (Intermediate) or
	
	

	32
	GER 212 – German Language (Intermediate)
	
	

	
	TOTAL
	18hrs
	18cr

	
	
	
	


Upon successful completion of this program, students are awarded a Diploma in Travel and Tourism Administration.

INFORMATION TECHNOLOGY   (2 years, Diploma) 

– This program is registered but not yet accredited 

The Information Technology program lasts for two years and it includes one summer period of industrial placement. Upon successful completion of this program, students are awarded the Diploma in Information Technology.

The principal aim of this program is to produce computing and information systems professionals, who will have the understanding of the technology and the necessary knowledge and skills to be able to work at a high level in the related industry. The main concern is with the utilization of technology and support in a modern enterprise. 

Upon successful completion of this program students will be able to demonstrate an understanding of the fundamental characteristics of information systems and their role within organizations as well as to acquire the know how to evaluate and select appropriate methods and technologies for representing, managing, and disseminating information. Moreover, the Information Technology graduates will be able to contribute to information system implementation, using sound principles of analysis and design, and demonstrate practical competence in a range of current software systems as well as adapt and learn new evolving technologies as to be able to implement them afterwards in the workplace.

Excellent prospects are offered to graduates who will work for a small to medium-sized firms whose line of business is not necessarily technical. Our graduates will be able to apply themselves in a variety of tasks and contribute to the overall IT section of the firm. They will design, build and/or maintain the firm’s local area network and gateways to the Internet; specify, procure, deploy and maintain computer hardware and software; build and maintain Web sites for both Internet and intranet solutions; develop database applications and Web front-ends to those databases.  In nutshell, they will identify and take care of the computing and information needs of their users. 

Graduates of this program wishing to continue their studies may join the Bachelors degree in Business Studies with concentration in Management Information Systems offered by the College, or join programs of foreign Universities.

There are two intakes per year: October and February

INFORMATION TECHNOLOGY

PROGRAM STRUCTURE

	No.
	Course Name and Number
	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE

Compulsory subjects:
	
	

	1
	COM103 - Computer Fundamentals 
	3
	3

	2
	MAT101 - College Algebra and Trigonometry
	3
	3

	3
	COM152 - Introduction to Multimedia: the Internet and the Web
	4
	4

	4

5
	COM115 - Programming for Information Technology I

ENG121 - The Technique of Writing and English 

Language Studies
	4

3
	4

3

	
	
	
	

	6

7


	Electives: One of the following two
CYP111 - Cyprus History
BUS102 - Introduction to Business
	3
	3

	
	TOTAL
	20hrs
	20cr

	
	
	
	

	
	SEMESTER TWO

Compulsory:
	
	

	8
	MAT102 - Discrete Mathematics for 

Technologists I
	4
	4

	9
	COM221 - Programming for Information Technology II
	4
	4

	10
	COM222 - Systems Analysis and Design
	4
	4

	11
	ENG122 - The Technique of Writing and Advanced English Language Studies
	3
	3

	
	
	
	

	12

13
	Electives: One of the following two 

ACC201 Financial Accounting 
HUM202 Business Psychology
	3
	3

	
	TOTAL
	18 hrs
	18cr

	14
	COM211 Industrial Placement


	NA
	3


	
	SEMESTER THREE

Compulsory subjects:
	
	

	15
	MAT201 - Discrete Mathematics for 

Technologists II
	4
	4

	16
	COM233 - Programming for Information Technology III
	4
	4

	17
	COM234 - Introduction to Database and Data Modeling
	4
	4

	18
	COM235 - Computer Architecture
	4
	4

	
	Electives:  One of the following two
	
	

	19
	ACC214 Managerial Accounting
	
	

	20
	MAR101 Marketing Principles
	2
	2

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER FOUR
	
	

	
	Compulsory subjects:
	
	

	21
	MAT202 - Data Analysis
	3
	3

	22
	COM218  - Data Communications and Computer Networks
	4
	4

	23
	COM209 - Human Computer Interaction
	4
	4

	24
	COM214 - Data Structures


	4
	4

	25
	Electives: One of the following two

LAW311 Business Law
	
	

	26
	MAR201 International Marketing
	3
	3

	
	TOTAL
	18hrs
	18cr


Upon successful completion of this program, students are awarded the Diploma in Information Technology.

HOTEL ADMINISTRATION  (3 years, plus an optional foundation year, Higher Diploma) 

- This program of study is registered and accredited (Υ.Π.Π ΙΣΤΕ 7.14.10.4.5, 14/02/2000)

The Hotel Administration is a three-year full time program involving two summer periods of industrial placement in leading hotels all over Cyprus. Practical training normally takes place after the completion of the second semester. The program offers the opportunity for an all-round training in hotel administration and opens the gate to supervisory level positions in the hospitality industry. Upon successful completion of the three-year program, students are awarded the Higher Diploma in Hotel Administration, which is fully accredited by the Council of Educational Evaluation- Accreditation. 

This program is composed of three years of institutional teaching and two four-month summer periods of work experience. 

The first year emphasizes on the Food and Beverage theory and practice combined with other related subjects. The College will try to arrange work placement in a reputable hotel, where students gain a lot of experience. The second year emphasizes on the Rooms Division with reception, housekeeping and related subjects. A second work placement completes the second year. The last year of study concentrates on management theories and practices, which are directly related to the Hotel industry. Foreign languages are taught throughout the first and second year. 

Graduates may continue their education further by joining the fourth year of the Hospitality Management program of study and obtain the Bachelors degree. They also have the opportunity to transfer to foreign universities to obtain a Bachelor’s degree.

There are two intakes per year: October and February.

**The Hotel Administration students have the possibility to obtain the internationally recognized Diploma in Hospitality Management of the Educational Institute of American Hotel & Lodging Association (AHLA). The graduates of this program are the future candidates for the supervisory level positions in the local or international hospitality industry.
	No.


	Course name and number
	Contact hours per week


	Number of credit units per semester

	
	SEMESTER ONE
	
	

	1
	Compulsory subjects:

ENG121 – The Technique of Writing and Language Studies
	3
	3

	2
	COM103 – Computer Fundamentals I
	3
	3

	3
	HOT101 – Introduction to the Hospitality Industry
	4
	3

	4
	HOT109 – Theory of Catering 
	3
	3

	5
	HOT116 – Food and Beverage Service
	3
	3

	6


	HOT117 – Food Preparation Lab

Electives: One of the following three


	3


	3



	7
	FRE121 – French Language (Beginners) 
	3
	3

	8
	GER121 – German Language (Beginners)
	
	

	9
	ECO101 – Microeconomics
	
	

	
	TOTAL
	22hrs
	21cr

	
	SEMESTER TWO

Compulsory subjects:
	
	

	10
	ENG122 – The Technique of Writing and Advanced                          Language Studies
	3
	3

	11
	CYP111 – Cyprus History
	3
	3

	12
	HOT202 – Food and Beverage Management
	3
	3

	13
	HOT105 – Sanitation and Nutrition
	3
	3

	14

15
	ACC102 – Financial Accounting for the Hospitality Industry I HOT118 – Practical Experience in Food and Beverage Service
	4

3
	3

3

	
	Electives: One of the following three
	
	

	16
	FRE122 – French Language (Beginners)
	3
	3

	17
	GER122 – German Language (Beginners)
	
	

	18
	ECO201- Macroeconomics
	
	

	
	TOTAL
	22hrs
	21cr

	
	SEMESTER THREE
	
	

	
	Compulsory subjects:
	
	

	19
	ENG211 – Speech and Language Practice
	3
	3

	 20
	COM104 – Computer Fundamentals II
	3
	3

	  21
	HOT207 – Front Office Management
	3
	3

	 22
	HOT206 – Housekeeping Management
	3
	3

	23

24
	Electives: One of the following three
FRE211 – French Language (Intermediate) 

GER211 – German Language (Intermediate)
	3
	3

	25
	TOU314-Tourism and Hospitality Industry
	
	

	
	TOTAL
	15hrs
	15cr


HOTEL ADMINISTRATION

PROGRAM STRUCTURE
	
	SEMESTER FOUR
	
	

	
	Compulsory subjects:
	
	

	26
	ENG212 – Effective Speaking and Advanced Language                   Practice
	3
	3

	27
	HUM201 – Human Relations / Supervisory Development
	3
	3

	28
	ACC203 – Financial Accounting for the Hospitality Industry II 
	3
	3

	29
	MAR101 – Marketing Principles
	3
	3

	
	Electives: One of the following four
	
	

	30

31
	FRE212 – French Language (Intermediate)  

GER212 – German Language (Intermediate)
	3
	3

	32
	MAR306- Hotel/Motel Sales Promotion
	
	

	33
	HUM303-Cultural Anthropology
	
	

	
	TOTAL
	15hrs
	15cr

	
	SEMESTER FIVE
	
	

	
	Compulsory subjects:
	
	

	34
	HOT308 – Facilities Management
	3
	3

	35
	LAW311 – Business Law
	3
	3

	36
	HUM202 – Business Psychology
	3
	3

	37
	BUS301-International Management
	3
	3

	38
	ACC308-Financial Management
	3
	3

	39
	TOU221-Tourism Planning and Development
	3
	3

	
	Electives: There are no electives
	
	

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER SIX 
	
	

	
	Compulsory subjects:
	
	

	40
	HOT301 – Convention Management and Service
	3
	3

	41
	HOT302 - Food and Beverage Controls
	3
	3

	42
	HOT307 - Final Year Project 
	3
	3

	43
	MAR201-International Marketing
	3
	3

	44
	HUM203-Human Resources Management
	3
	3

	
	Electives: There are no electives
	
	

	
	TOTAL
	15hrs
	15cr

	
	PRACTICAL TRAINING (SUMMER MONTHS)
	
	

	45
	HOT211-Industrial Placement
	40
	3

	46
	HOT311-Industrial Placement
	40
	3

	
	TOTAL
	80hrs
	6cr


	
	FOUNDATION COURSE


	
	

	
	SEMESTER ONE
	
	

	47
	ENG021 – English Grammar
	13
	0

	48
	ENG022 – Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	SEMESTER TWO
	
	

	49
	ENG051 – English Grammar
	10
	0

	50
	ENG052 – Vocabulary and Comprehension
	10
	0

	51
	ENG053 – Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	INTENSIVE SUMMER COURSE
	
	

	52
	ENG041 – English Grammar
	10
	0

	53
	ENG042 – Vocabulary and Comprehension
	10
	0

	54
	ENG043 – Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful completion of the three-year program, students are awarded the Higher Diploma in Hotel Administration

HOSPITALITY MANAGEMENT (4 years, plus an optional foundation year, Bachelor of Arts) 
- This program of study is registered and accredited (Υ.Π.Π ΙΣΤΕ 7.14.10.4.5, 14/07/2002)

The Bachelor of Arts degree in Hospitality Management is a four-year program and is accredited by the Council of Educational Evaluation Accreditation. 

This program of study involves three four-month summer periods of industrial placement in leading hotels all over Cyprus. 

The overall aims and objectives of this program are to produce graduates, who have the ability, knowledge and skills to become competent managers in a rapidly changing hospitality and tourism industry and to foster an analytical and creative approach to problem solving. 

This program will also encourage independent judgment and critical self-esteem. To achieve this the students will be encouraged to develop:

i. The ability to express and communicate ideas clearly and to demonstrate and extend their own capacity for logical thinking

ii. The ability to analyze, evaluate and demonstrate innovative approaches either working independently or as part of an effective team

iii. The capacity for diagnostic thinking and effective decision making 

To be effective apart from knowledge, managers must acquire a range of abilities and skills. The BA Hospitality Management program is designed to contribute towards the acquisition of these abilities, through the emphasis it places on specific knowledge, key skills and specific managerial competences.  In order to produce competent managers, the courses are delivered in a way that the student participation and activity through a wide range of teaching and learning strategies, such as case studies, projects, group assignments, role plays and lectures, are strongly encouraged. 

The three four-month periods of industrial placement take place after the end of semesters two, four and six.  During the three periods of industrial placement students work and develop their skills in real hospitality environment, learning from more experienced professionals and adapting to industry working conditions.  At the first two industrial placements, students are expected to work in lower level positions (kitchen, restaurant and housekeeping), whereas at the last placement they are expected to train in more responsible positions such as front office, marketing, accounting and general management.

There are a number of exciting national and international career opportunities open to our graduates in this fast growing industry: Careers in hotels, commercial catering, and careers involved with tourism in general.  Thanks to the three four-month periods of industrial placement our graduates can develop skills in the real hospitality environment, learning from more experienced professionals and adapting to industry working conditions that will enable them to be ready to work and succeed in the hospitality or other business sector. There are two intakes per year: October and February.

HOSPITALITY MANAGEMENT

PROGRAM STRUCTURE
	No.


	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	
	Compulsory subjects:
	
	

	1
	ENG121 - The technique of writing and language studies I
	3
	3

	2
	HOT101 - Introduction to the hospitality Industry
	4
	3

	3
	HOT109 - Theory of catering
	3
	3

	4
	HOT106 - Food and Beverage Service
	2
	2

	5
	COM102 - Computer Fundamentals
	2
	2

	6
	HOT107 - Food preparation lab
	3
	1

	
	
	
	

	
	Electives: One of the following two
	
	

	7
	FRE121 - French (Beginners I)
	3
	3

	8
	GER121 - German (Beginners I)
	
	

	
	TOTAL
	20hrs 
	17cr

	
	
	
	

	
	SEMESTER TWO
	
	

	
	Compulsory subjects:
	
	

	9
	ENG122 - The technique of writing and Language studies II 
	3
	3

	10
	HOT202 - Food and Beverage mgt
	3
	3

	11
	HOT105 - Sanitation and Nutrition
	3
	3

	12
	ACC102 - Financial Accounting for the Hospitality industry I
	4
	3

	13
	HOT108 - Practice in Food and Beverage service
	3
	1

	
	
	
	

	
	Electives: One of the following two
	
	

	14
	FRE122 - French (Beginners II)
	3
	3

	15
	GER122 - German (Beginners II)
	
	

	
	TOTAL
	19hrs
	16cr

	
	
	
	

	
	SEMESTER THREE
	
	

	
	Compulsory subjects:
	
	

	16
	ENG211 - Effective speaking and Advanced Language practice I
	3
	3

	17
	HOT207 - Front Office Management
	4
	3

	18
	HOT206 - Housekeeping Management
	3
	3

	19
	COM207 - Business Data Processing
	3
	3

	20
	HOT211 – Industrial Placement


	N/A
	3

	
	Electives: One of the following two
	
	

	21
	FRE211 - French (Intermediate I)
	3
	3

	22
	GER211 - German (Intermediate I)
	
	

	
	TOTAL
	16hrs
	18cr


	
	SEMESTER FOUR
	
	

	
	Compulsory subjects: 
	
	

	23
	ENG212 - Effective Speaking and Advanced Language Practice II 
	3
	3

	24
	HUM201 - Human Relations/Supervisory 

Development
	4
	3

	25
	ACC203 - Financial Accounting for the 

Hospitality Industry II 
	4
	3

	26
	HUM202 - Business Psychology
	3
	3

	
	
	
	

	
	Electives: One of the following two
	
	

	27
	FRE212 - French  (Intermediate II)
	3
	3

	28
	GER212 - German (Intermediate II)
	
	

	
	TOTAL
	17hrs
	15cr

	
	
	
	

	
	SEMESTER FIVE
	
	

	
	Compulsory subjects: 
	
	

	29
	ECO302 - Modern Economics
	3
	3

	30
	CYP101 - Cyprus History
	2
	2

	31
	HOT308 - Facilities Management
	4
	3

	32
	ACC308 - Financial Management
	3
	3

	33
	MAR306 - Hotel/Motel Sales Promotion
	4
	3

	34
	BUS302 - Business Decision Making
	2
	2

	35
	HOT311 - Industrial Placement
	N/A
	3

	
	
	
	

	
	TOTAL                
	18hrs
	19cr

	
	
	
	

	
	SEMESTER SIX
	
	

	
	Compulsory subjects: 
	
	

	36
	BUS303 - International Management 
	2
	2

	37
	HOT302 - Food and Beverage Controls
	4
	3

	38
	HOT301 - Convention Management & Service
	3
	3

	39
	LAW301 - Business Law
	2
	2

	40
	TOU314 - Tourism and the Hospitality Industry
	3
	3

	41
	MAR206 - Tourism Marketing
	3
	3

	
	
	
	

	
	TOTAL
	17hrs
	16cr

	
	SEMESTER SEVEN
	
	

	
	Compulsory subjects: 
	
	

	42
	HUM406 Managing Organizations
	3
	3

	43
	TOU401 Tourism and Leisure Mgt
	4
	4

	44
	MAR401 Consumer Marketing
	4
	4

	45
	HUM408 Strategic Management
	3
	3

	46
	BUS452 Research Methods
	2
	2

	47
	HOT411 – Industrial Placement
	N/A
	3

	
	Electives: There are no electives
	
	

	
	TOTAL
	16hrs
	19cr

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	SEMESTER EIGHT
	
	

	
	Compulsory subjects: 
	
	

	48
	HUM403 Small Business Management
	4
	4

	49
	HOT403 Senior Research Project
	4
	6

	50
	ACC401   Financial Management and Control
	4
	4

	51
	HUM405 Intercultural communication
	4
	4

	
	
	
	

	
	Electives: There are no electives
	
	

	
	TOTAL
	16hrs
	18cr

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	FIRST SEMESTER
	
	

	52
	ENG021 English Grammar
	13
	0

	53
	ENG022 Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	SECOND SEMESTER
	
	

	54
	ENG051 English Grammar
	10
	0

	55
	ENG052 Vocabulary and Comprehension
	10
	0

	56
	ENG053 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	INTENSIVE SUMMER COURSE
	
	

	57
	ENG041 English Grammar
	10
	0

	58
	ENG042 Vocabulary and Comprehension
	10
	0

	59
	ENG043 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful completion of the four-year program, students are awarded the Bachelor of Arts Degree in Hospitality Management.

BUSINESS STUDIES concentrating on Shipping and Logistics or Management Information Systems, or International Business Studies, (4 years, plus an optional foundation year, Bachelor of Arts)

– This program is registered but not yet accredited 

The Business Studies Program lasts for four years and leads to the Bachelor of Arts Degree in Business Studies with concentration in International Business Studies (IBS), Management Information Systems (MIS) or Shipping & Logistics (SHL).

Each academic year is divided into two semesters. The first year of study is common for all students on this program of study. After the first year, the students must choose one of the three concentrations offered by the College in International Business Studies (IBS), Management Information Systems (MIS) or Shipping & Logistics (SHL).

The graduates of this program with concentration in Shipping and Logistics have a solid foundation in the concepts and skills of international shipping and logistics management, which will enable them to have an international career. The ones graduating with concentration in Management Information Systems are popular candidates for managerial positions in any kind of business enterprises since their concentration combines business studies and computer related courses. The International Business Studies program offers a solid foundation in the concepts and skills of international business. The primary focus is on global issues, strategic planning, business management disciplines and competition as well as providing expertise in international business decision-making.

There are two intakes per year: October and February.

BUSINESS STUDIES
PROGRAM STRUCTURE
	No.
	Course name and number
	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	1
	Major:

COM103 – Computer Fundamentals I
	3
	3

	2
	CYP111 – Cyprus History
	3
	3

	3
	BUS103 – Business Statistics 
	3
	3

	4
	BUS102 – Introduction to Business
	3
	3

	5
	ENG121 – The Technique of Writing and   Language   Studies 
	3
	3

	6
	COM108 – Computer Packages

Concentration: No concentration
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER TWO

Major:
	
	

	7
	COM104 – Computer Fundamentals II
	3
	3

	8
	ACC201 – Financial Accounting
	3
	3

	9
	BUS201 – Principles of Management 
	3
	3

	10
	ECO101 – Microeconomics 
	3
	3

	11
	ENG122 – The Technique of Writing and Advanced Language Studies
	3
	3

	12
	MAR101 – Marketing Principles
	3
	3

	
	
	
	

	
	Concentration: No concentration
	
	

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER THREE
	
	

	
	Major:
	
	

	13
	COM210 – Management Information Systems
	3
	3

	14
	ACC214 – Managerial Accounting
	3
	3

	15
	ECO201 – Macroeconomics 
	3
	3

	16
	STA111 – Quantitative Methods I
	3
	3

	
	
	
	

	
	Concentration in IBS / SHL:
	
	

	17
	HUM303 – Cultural Anthropology
	3
	3

	18

19
	FRE121 – French Language (Beginners I) or

GER121 – German Language (Beginners I)
	3
	3

	
	
	
	

	
	Concentration in MIS:
	
	

	20
	COM152 – Introduction to Multimedia: The Internet and the Web
	3
	3

	21
	COM109 – Programming Principles I
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER FOUR
	
	

	
	Major:
	
	

	22
	HUM202 – Business Psychology
	3
	3

	23
	HUM203 – Human Resources Management
	3
	3

	24
	BUS202 – International Business
	3
	3

	25
	MAR201 – International Marketing
	3
	3

	
	
	
	

	
	Concentration in IBS / SHL:
	
	

	26
	STA112 – Quantitative Methods II
	3
	3

	27

28
	FRE122 – French Language (Beginners II) or

GER122 – German Language (Beginners II)
	3
	3

	
	
	
	

	
	Concentration in MIS:
	
	

	29
	COM222 – Systems Analysis and Design
	3
	3

	30
	COM216 – Programming Principles II

	3
	3

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER FIVE
	
	

	
	Major:
	
	

	31
	ECO301 – Economic Policy
	3
	3

	32
	ACC311 – Financial Management & Control
	3
	3

	33
	LAW311 – Business Law
	3
	3

	
	Concentration in IBS:
	
	

	34
	BUS301 – International Management
	3
	3

	35
	GEO201 – World Geography
	3
	3

	36

37
	FRE211 – French Language (Intermediate I) or

GER211 – German Language (Intermediate I)
	3
	3

	
	
	
	

	
	Concentration in MIS:
	
	

	38
	COM234 – Introduction to Database & Data Modeling
	3
	3

	39
	COM209 – Human Computer Interaction
	4
	4

	40
	COM253 – Business Application Development
	3
	3

	
	
	
	

	
	Concentration in SHL:
	
	

	41
	SHL301 – Maritime Practice
	3
	3

	42
	SHL302 – Introduction to Logistics
	3
	3

	43

44
	FRE211 – French Language (Intermediate I) or

GER211 – German Language (Intermediate I)
	3
	3

	
	
	
	

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER SIX 
	
	

	
	Major:
	
	

	45
	MAR402 – International Marketing Communication
	3
	3

	46
	ACC301 – International Finance
	3
	3

	47
	EUR201 – European Union
	3
	3

	
	
	
	

	
	Concentration in IBS: Two of the following three
	
	

	48
	HUM413 – Small Business Management
	3
	3

	49
	CYP301 – Cyprus Economic and Business

                  Environment
	3
	3

	50

51
	FRE212 – French Language (Intermediate II) or

GER212 – German Language (Intermediate II)
	
	

	
	
	
	

	
	Concentration in MIS: Two of the following three
	
	

	52
	MAT202 – Data Analysis
	3
	3

	53
	COM317 – Software Engineering
	3
	3

	54
	COM318 – Web Design and Implementation
	
	

	
	
	
	

	
	Concentration in SHL: Two of the following three
	
	

	55
	SHL303 – Carriage of Goods by Land-Sea-Air
	3
	3

	56
	SHL304 – Transport and Shipping Economics
	3
	3

	57

58
	FRE212 – French Language (Intermediate II) or

GER212 – German Language (Intermediate II)
	
	

	
	
	
	

	
	TOTAL 
	15hrs
	15cr

	
	
	
	

	
	SEMESTER SEVEN
	
	

	
	Major:
	
	

	59
	HUM408 – Strategic Management
	3
	3

	60
	BUS405 – International Trade Policy
	3
	3

	61
	COM354 – E-Commerce
	3
	3

	
	Concentration in IBS: Two of the following three
	
	

	62
	GEO401 – Environmental Management 
	3
	3

	63
	BUS406 – Issues in Developing Countries
	3
	3

	64
	POL401 – International Relations
	
	

	
	Concentration in MIS:
	
	

	65
	COM107 – Computer Architecture
	3
	3

	66
	COM413 – Multimedia for WWW
	3
	3

	
	Concentration in SHL: Two of the following three
	
	

	67
	GEO401 – Environmental Management 
	3
	3

	68
	SHL401 – International Logistics Management
	3
	3

	69
	SHL402 – Ship broking and Chartering 
	
	

	
	TOTAL
	15hrs
	15cr

	
	SEMESTER EIGHT
	
	

	
	Major:
	
	

	70
	BUS409 – Senior Research Project
	3
	3

	71
	LAW401 – International Business Law
	3
	3

	
	
	
	

	
	Concentration in IBS:
	
	

	72
	HUM315 – Intercultural Communication
	3
	3

	73
	BUS408 – Business Ethics
	3
	3

	74
	ECO401 – Economics of Sea Transport 
	3
	3

	
	
	
	

	
	Concentration in MIS: (Three of the following four)
	
	

	75
	COM218 – Data Communications and Computer Networks
	3
	3

	76
	COM412 – Operating Systems
	3
	3

	77
	COM416 – Advanced applications Programming
	3
	3

	78
	COM418 – Programming for the WWW
	3
	3

	
	
	
	

	
	Concentration in SHL: 
	
	

	79
	SHL404 – Logistics & Supply Chain Management
	3
	3

	80
	SHL405 – Maritime Policy and Management
	3
	3

	81
	SHL406 – Finance for Shipping and Transport 

                 Logistics
	3
	3

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	SEMESTER ONE
	
	

	82
	ENG021 – English Grammar
	13
	0

	83
	ENG022 – Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	SEMESTER TWO
	
	

	84
	ENG051 – English Grammar
	10
	0

	85
	ENG052 – Vocabulary and Comprehension
	10
	0

	86
	ENG053 – Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr

	
	INTENSIVE SUMMER COURSE
	
	

	87
	ENG041 – English Grammar
	10
	0

	88
	ENG042 – Vocabulary and Comprehension
	10
	0

	89
	ENG043 – Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful completion of the four-year program, students are awarded the Bachelor of Arts Degree in Business Studies.

EVENTS MANAGEMENT (4 years, plus an optional foundation year, Bachelor of Arts) 

– This program is registered but not yet accredited 

The Events Management Program lasts for four years and leads to the Bachelor of Arts degree in Events Management. Each academic year is divided into two semesters and there are two intakes per year: October and February.

The programme has been designed to provide students with a rigorous academic and wide ranging educational and cultural experience, which will:

· Provide a foundation for a management career in the events industry;

· Encourage the development of those intellectual abilities and analytical skills necessary for career development, personal development;

· Enable students to develop the ability to cope with change and adapt to new systems and technologies within a multicultural environment;

· Learn to draw upon the knowledge and experience of others through interacting with their peer group;

· Acquire, through learning, a global perspective of management;

The Course Objectives of the programme are:

· To provide students with the necessary knowledge, skills and competencies to manage organizations specializing in the events sector;

· To enable students to apply these concepts, principles and techniques appropriately to a variety of organizational situations;

· To encourage students to think critically and independently about intercultural problems;

· To provide the opportunity, through course related activity, for students to develop the skills and attributes necessary for their career and personal development.

EVENTS MANAGEMENT
PROGRAM STRUCTURE

	No.


	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	
	Compulsory:
	
	

	1
	ENG121 - The technique of writing and language studies I
	3
	3

	2
	EVE111  - The events Industry
  
	3
	3

	3
	EVE112  - Introduction to the Entertainment Industry
	3
	3

	4
	CYP111  - Cyprus History
	3
	3

	5
	COM103  - Computer Fundamentals I
	3
	3

	
	
	
	

	
	Electives: One of the following two
	
	

	6
	FRE121- French (Beginners I)
	3
	3

	7
	GER121 - German (Beginners I)
	
	

	
	TOTAL

SEMESTER TWO
	18hrs
	18cr

	
	
	
	

	
	
	
	

	
	Compulsory:
	
	

	8
	ENG122 - The technique of writing and Language studies II
	3
	3

	9
	EVE122  - Introduction to Event Management
	3
	3

	10
	MAR101 - Marketing Principles
	3
	3

	11
	ACC201 - Financial Accounting
	3
	3

	12
	COM104 - Computer Fundamentals II
	3
	3

	
	
	
	

	
	Electives: One of the following two
	
	

	13
	FRE122 - French (Beginners II)
	3
	3

	14
	GER122 - German (Beginners II)
	
	

	
	TOTAL
	18hrs
	18cr

	
	
	
	

	
	SEMESTER THREE
	
	

	
	Compulsory:
	
	

	15
	ENG211 - Speech and Language Practice
	3
	3

	16
	EVE211 - Introduction to Sport Management
	3
	3

	17
	EVE212 – Meeting and Event Management
	3
	3

	18
	ACC214 - Managerial Accounting
	3
	3

	19
	HOT211 - Industrial Placement
	N/A
	3

	
	
	
	

	
	Electives: One of the following two
	
	

	20
	FRE211-French (Intermediate I)
	3
	3

	21
	GER211 - German (Intermediate I)
	
	

	
	TOTAL
	15hrs
	18cr

	
	SEMESTER FOUR
	
	

	
	Compulsory: 
	
	

	22
	ENG212 –Effective Speaking and Advanced Language Practice
	3
	3

	23
	EVE221 - Festival and Event Management
	3
	3

	24
	HUM203 – Human Resource Management
	3
	3

	25


	HUM202 - Business Psychology


	3
	3

	
	Electives: One of the following two
	
	

	26
	FRE212 - French  (Intermediate II)
	3
	3

	27
	GER212 – German (Intermediate II)
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER FIVE
	
	

	
	Compulsory: 
	
	

	28
	EVE311 –Planning and Management of Events
	3
	3

	29
	HOT308  - Facilities Management

	3
	3

	30
	LAW311  - Business Law
	3
	3

	31
	ACC308  - Financial Management
	3
	3

	32
	HOT311 - Industrial Placement

Electives (One of two):
	N/A
	3

	33
	GEO201   Word Geography
	3
	3

	34
	BUS301   International Management
	
	

	
	TOTAL                
	15hrs
	18cr

	
	
	
	

	
	SEMESTER SIX
	
	

	
	Compulsory
	
	

	35
	EVE321 - Events Strategy
	3
	3

	36
	EVE322  - Venue Management
	3
	3

	37
	HOT301  - Convention Management
	3
	3

	38
	EVE323  - Special Event Planning-Project
	3
	3

	
	
	
	

	
	Electives (One of two):
	
	

	39
	EUR201   European Union
	3
	3

	40
	TOU221 Tourism Planning and Development
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER SEVEN
	
	

	
	Compulsory: 
	
	

	41
	HUM406 - Managing Organizations
	3
	3

	42
	TOU411 - Tourism & Leisure Management
	3
	3

	43
	MAR411 - Consumer Marketing
	3
	3

	44
	HUM408  - Strategic Management
	3
	3

	45
	BUS453  - Research Methods

HOT411 - Industrial Placement
	3 

N/A
	3

3

	
	
	
	

	46
	Electives: There are no electives
	
	

	
	TOTAL
	15hrs
	18cr

	
	SEMESTER EIGHT
	
	

	
	Compulsory: 
	
	

	47
	HUM413 - Small Business Management
	3
	3

	48
	ACC311 - Financial Management & Control
	3
	3

	49
	HUM315 - Intercultural Communication
	3
	3

	50
	BUS409 - Senior Research Project
	3
	3

	51
	EVE411 - Contemporary Issues in Events Management
	3
	3

	
	Electives: There are no electives
	
	

	
	TOTAL
	15hrs
	15cr

	
	FOUNDATION COURSE
	
	

	
	FIRST SEMESTER
	
	

	52
	ENG021 - English Grammar
	13
	0

	53
	ENG022 - Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	SECOND SEMESTER
	
	

	54
	ENG051 - English Grammar
	10
	0

	55
	ENG052 - Vocabulary and Comprehension
	10
	0

	56
	ENG053 - Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


	
	INTENSIVE SUMMER COURSE
	
	

	57
	ENG041 - English Grammar
	10
	0

	58
	ENG042 - Vocabulary and Comprehension
	10
	0

	59
	ENG043 - Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful Completion of the Program, students are awarded the Bachelor of Arts Degree in Events Management.

LEISURE MANAGEMENT (4 years, plus an optional foundation year, Bachelor of Arts)

– This program is registered but not yet accredited 
The Leisure Management Program lasts for four years and leads to the Bachelor of Arts degree in Leisure Management. Each academic year is divided into two semesters and there are two intakes per year: October and February.

The programme has been designed to provide students with a rigorous academic and wide ranging educational and cultural experience, which will:

· Enable students to develop a thorough understanding of the changing social, cultural, economic and political factors, which impact upon Leisure industries.

· Gives students the opportunity to explore Leisure policy and planning issues and the potential impacts of Leisure in a range of international contexts.

· Encourage students to develop knowledge and practical skills in business management as well as the specialist study of leisure management issues.

· Enable students to develop the ability to cope with change and adapt to new systems and technologies within a tourism environment.

· Acquire through learning a global perspective of Leisure management

The Course Objectives of the programme are:

· To provide students with a solid understanding of the Leisure industry which is a very developed market.

· To encourage students to apply the concepts, techniques and principles of leisure to a variety of organizational concepts.

· To enable students to think critically about leisure management problems.

· To enable students to develop the skills necessary for their career and make them understand the political, economical, social and technological factors that affect leisure.

LEISURE MANAGEMENT
PROGRAM STRUCTURE

	N


	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	1
	Compulsory:

ENG121-The Technique of Writing and Language Studies
	3
	3

	2
	LEI112 - Introduction to Leisure, Tourism and Hospitality industry
	3
	3

	3
	LEI111 - The Leisure Environment 
	3
	3

	4
	CYP111-Cyprus History
	3
	3

	5
	COM103-Computer Fundamentals I
	3
	3

	
	
	
	

	6

7
	Electives: (One of Two)

FRE121-French Language (Beginners)

GER121-German Language (Beginners)
	3
	3

	
	TOTAL

SEMESTER TWO

Compulsory:
	18hrs
	18cr

	
	
	
	

	8
	ENG122 – The Technique of Writing and

Advanced Language Studies 
	3
	3

	9
	LEI122 - Leisure in Society
	3
	3

	10
	MAR101-Marketing Principles
	3
	3

	11
	ACC201-Financial Accounting
	3
	3

	12
	COM104-Computer Fundamentals II 
	3
	3

	13

14
	Electives: (One of Two)

FRE122-French Language (Beginners)

GER122-German Language (Beginners)
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER THREE
	
	

	
	Compulsory:
	
	

	15
	ENG211 – Speech and Language Practice
	3
	3

	16
	LEI211 - Leisure Operations Management 
	3
	3

	17
	LEI212 - Leisure Policy
	3
	3

	18
	ACC214 – Managerial Accounting
	3
	3

	19
	HOT211-Industrial Placement (optional)

Electives: (One of Two)
	N/A
	3

	20
	FRE211 – French Language (Intermediate) 
	3
	3

	21
	GER211 – German Language (Intermediate)
	
	

	
	TOTAL
	15hrs
	18cr

	
	
	
	

	
	SEMESTER FOUR
	
	

	
	Compulsory:
	
	

	22
	ENG212-Effective Speaking and Advanced  

Language Practice
	3
	3

	23
	LEI221-Leisure and Tourism Planning and Development 
	3
	3

	24
	HUM203-Human Resource Management
	3
	3

	25
	HUM202-Business Psychology
	3
	3

	
	Electives: (One of Two)
	
	

	26
	FRE212 – French Language (Intermediate) 
	3
	3

	27
	GER212 – German Language (Intermediate)
	
	

	
	TOTAL
	15hrs
	15cr

	
	SEMESTER FIVE
	
	

	
	Compulsory:
	
	

	28
	LEI311 - Leisure Subcultures 
	3
	3

	29
	HOT308-Facilities Management
	3
	3

	30
	LAW311-Business Law
	3
	3

	3132
	ACC308-Financial Management

HOT311-Industrial Placement (optional)
	3 

N/A
	3

3

	
	Electives (One of Two):
	
	

	33
	GEO201-World Geography
	3
	3

	34
	BUS301-International Management
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER SIX 
	
	

	
	Compulsory:
	
	

	35
	LEI321 - Theoretical Perspectives on Leisure
	3
	3

	36
	LEI322 - Leisure and Technology 
	3
	3

	37
	HOT301-Convention Management
	3
	3

	38
	LEI323 - Political Economy of Leisure
	3
	3

	
	Electives (One of two):
	
	

	39
	EUR201-European Union
	3
	3

	40
	TOU314- Tourism and the Hospitality Industry
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER SEVEN
	
	

	
	Compulsory:
	
	

	41
	HUM406-Managing Organizations
	3
	3

	42
	TOU411-Tourism & Leisure Management
	3
	3

	43
	MAR411-Consumer Marketing
	3
	3

	44
	HUM408-Strategic Management 
	3
	3

	45
	BUS407-Senior Research Project I
	3
	3

	46
	HOT411-Industrial Placement (optional)
Electives: No electives
	N/A
	3

	
	TOTAL
	15hrs
	18cr

	
	SEMESTER EIGHT
	
	

	
	Compulsory:
	
	

	47
	HUM413-Small Business Management
	3
	3

	48
	ACC311-Financial Management & Control
	3
	3

	49
	HUM315-Intercultural Communication
	3
	3

	50
	BUS419-Senior Research Project II
	3
	3

	51
	LEI411 - Landscapes of Leisure and Tourism 
	3
	3

	
	Electives: No Electives
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	FIRST SEMESTER
	
	

	52
	ENG021 English Grammar
	13
	0

	53
	ENG022 Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	SECOND SEMESTER
	
	

	54
	ENG051 English Grammar
	10
	0

	55
	ENG052 Vocabulary and Comprehension
	10
	0

	56
	ENG053 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr

	
	INTENSIVE SUMMER COURSE
	
	

	57
	ENG041 English Grammar
	10
	0

	58
	ENG042 Vocabulary and Comprehension
	10
	0

	59
	ENG043 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful Completion of the Program, students are awarded the Bachelor of Arts Degree in Leisure Management.

TOURISM MANAGEMENT (4 years, plus an optional foundation year, Bachelor of Arts) 
– This program is registered but not yet accredited 

The Tourism Management Program lasts for four years and leads to the Bachelor of Arts degree in Tourism Management. Each academic year is divided into two semesters and there are two intakes per year: October and February.

The programme has been designed to provide students with a rigorous academic and wide ranging educational and cultural experience, which will:

· Enable students to develop a thorough understanding of the changing social, cultural, economic and political factors which impact upon tourism industries.

· Gives students the opportunity to explore tourism policy and planning issues and the potential impacts of tourism in a range of international contexts.

· Encourage students to develop knowledge and practical skills in business management as well as the specialist study of tourism management issues.

· Enable students to develop the ability to cope with change and adapt to new systems and technologies within a tourism environment.

· Acquire through learning a global perspective of tourism management

The Course Objectives of the programme are:

· To provide students with a solid understanding of the tourism industry.

· To enable students to apply a variety of organizational concepts to the tourism industry.

· To encourage students to think critically about tourism management problems.

· To enable students to develop the skills necessary for their career and make them understand the political, economical, social and technological factors that affect tourism.

TOURISM MANAGEMENT
PROGRAM STRUCTURE

	N


	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	1
	Compulsory:

ENG121-The Technique of Writing and Language Studies
	3
	3

	2
	TOU111-Introduction to Tourism 
	3
	3

	3
	TOU121-The Tourism Industry 
	3
	3

	4
	CYP111-Cyprus History
	3
	3

	5
	COM103-Computer Fundamentals I
	3
	3

	6

7
	Electives: (One of Two)

FRE121-French Language (Beginners)

GER121-German Language (Beginners)
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER TWO

Compulsory:
	
	

	8
	ENG122 – The Technique of Writing and

Advanced Language Studies 
	3
	3

	9
	TOU122 –The Tourist Experience 
	3
	3

	10
	MAR101-Marketing Principles
	3
	3

	11
	ACC201-Financial Accounting
	3
	3

	12
	COM104-Computer Fundamentals II 
	3
	3

	13

14
	Electives: (One of Two)

FRE122-French Language (Beginners)

GER122-German Language (Beginners)
	3
	3

	
	TOTAL
	18hrs
	18cr

	
	SEMESTER THREE
	
	

	
	Compulsory:
	
	

	15
	ENG211 - Speech and Language Practice
	3
	3

	16
	TOU222 -Tourism Destinations
	3
	3

	17
	GEO201-World Geography
	3
	3

	1819
	ACC214-Managerial Accounting

HOT211-Industrial Placement (optional)
	3 

N/A
	3

3

	
	Electives: (One of Two)
	
	

	20
	FRE211 – French Language (Intermediate) 
	3
	3

	21
	GER211 – German Language (Intermediate)
	
	

	
	TOTAL
	15hrs
	18cr

	
	SEMESTER FOUR
	
	

	
	Compulsory:
	
	

	22
	ENG212-Effective Speaking and Advanced 

Language Practice
	3
	3

	23
	TOU314-Tourism and the Hospitality Industry
	3
	3

	24
	HUM203-Human Resource Management
	3
	3

	25
	HUM202-Business Psychology
	3
	3

	
	Electives: (One of Two)
	
	

	26
	FRE212 – French Language (Intermediate) 
	3
	3

	27
	GER212 – German Language (Intermediate)
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER FIVE
	
	

	
	Compulsory:
	
	

	28
	TOU321-E-tourism 
	3
	3

	29
	TOU223-Tourism Economics
	3
	3

	30
	LAW311-Business Law
	3
	3

	3132
	ACC308-Financial Management

HOT311-Industrial Placement (optional)
	3

N/A
	3

3

	
	Electives (One of Two):
	
	

	33
	TOU224-Alternative Forms of Tourism
	3
	3

	34
	BUS301-International Management
	
	

	
	TOTAL
	15hrs
	18cr

	
	
	
	

	
	SEMESTER SIX 
	
	

	
	Compulsory:
	
	

	35
	TOU322-Tourism Impacts
	3
	3

	36
	TOU323-Tour Operations Management
	3
	3

	37
	HOT301-Convention Management
	3
	3

	38
	TOU221-Tourism Planning and Development
	3
	3

	
	Electives (One of two):
	
	

	39
	EUR201-European Union
	3
	3

	40
	TOU324-Sustainable Tourism Development
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	SEMESTER SEVEN
	
	

	
	Compulsory:
	
	

	41
	HUM406-Managing Organizations
	3
	3

	42
	TOU411-Tourism & Leisure Management
	3
	3

	43
	MAR411-Consumer Marketing
	3
	3

	44
	HUM408-Strategic Management 
	3
	3

	4546
	BUS453-Research Methods

HOT411-Industrial Placement (optional)
	3

N/A
	3

3

	
	Electives: No electives
	
	

	
	TOTAL
	15hrs
	18cr

	
	
	
	

	
	SEMESTER EIGHT
	
	

	
	Compulsory:
	
	

	47
	HUM413-Small Business Management
	3
	3

	48
	ACC311-Financial Management & Control
	3
	3

	49
	HUM315-Intercultural Communication
	3
	3

	50
	BUS409-Senior Research Project
	3
	3

	51
	TOU421-International Tourism Management 
	3
	3

	
	Electives: No Electives
	
	

	
	TOTAL
	15hrs
	15cr

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	FIRST SEMESTER
	
	

	52
	ENG021 English Grammar
	13
	0

	53
	ENG022 Reading and Writing
	12
	0

	
	TOTAL
	25hrs
	0cr

	
	SECOND SEMESTER
	
	

	54
	ENG051 English Grammar
	10
	0

	55
	ENG052 Vocabulary and Comprehension
	10
	0

	56
	ENG053 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr

	
	
	
	

	
	INTENSIVE SUMMER COURSE
	
	

	57
	ENG041 English Grammar
	10
	0

	58
	ENG042 Vocabulary and Comprehension
	10
	0

	59
	ENG043 Five Star English
	5
	0

	
	TOTAL
	25hrs
	0cr


Upon successful Completion of the Program, students are awarded the Bachelor of Arts Degree in Tourism Management.
ACCOUNTING AND FINANCE (4 years, plus an optional foundation year, Bachelor of Arts) 

– This program is registered but not yet accredited 

This is a four-year program that leads to the Bachelor of Arts degree in Accounting and Finance. Each Academic year is divided into two semesters and there are two intakes per year: October and February.

The ultimate purpose of this program is to educate and train high school graduates to:

· Gain a wide-range of accounting based skills, which will be attractive to employees, both inside and outside the accountancy profession.

· Develop skills, which will enable students to maximize their personal development both inside and outside employment.

· Develop a flexible and enquiring intellectual stance, which will enable the student to adapt to a rapidly changing environment of work and social life.

· Be developed into high quality practitioners who can facilitate the effective and efficient use of accounting and finance by organizations in the private, public and voluntary sectors.

· Be able to continue if they wish to do so with the accounting professional examinations offered by the Chartered Institute of Management Accountants and Chartered Association of Certified Accountants professional bodies.

· Be able to work in an international environment by providing a thorough grounding in key accounting and finance areas together with language skills and intercultural understanding.

ACCOUNTING AND FINANCE
PROGRAM STRUCTURE

	No.
	Course name and number


	Contact hours per week
	Number of credit units per semester

	
	SEMESTER ONE
	
	

	1
	Compulsory:

ACC121 – Management Accounting       

                   Fundamentals I
	3
	3

	2
	ACC111 – Financial Accounting 

                   Fundamentals I
	3
	3

	3
	ECO101 – Microeconomics
	3
	3

	4
	BUS102 – Introduction to Business
	3
	3

	5
	COM103 – Computer Fundamentals 
	3
	3

	6
	ENG121 – The Technique of Writing and Language Studies
	3
	3

	
	Electives:

There are no electives
	
	

	
	TOTAL

SEMESTER TWO

Compulsory:
	18
	18

	7
	ACC221 – Management Accounting 

                   Fundamentals II
	3
	3

	8
	ACC211 – Financial Accounting -

                   Fundamentals II
	3
	3

	9
	MAT103 – Business Calculus
	3
	3

	10
	ECO201 – Macroeconomics
	3
	3

	11
	COM104 – Computer Fundamentals II
	3
	3

	12
	ENG122 – The Technique of Writing and Advanced Language Studies
	3
	3

	
	Electives:

There are no electives
	
	

	
	TOTAL
	18
	
      18

	
	SEMESTER THREE
	
	

	
	Compulsory:
	
	

	13
	STA211 – Data Analysis for Business
	3
	3

	14
	 ACC321 – Personal Tax
	3
	3

	15
	ACC331 – Principles of Corporate Finance I
	3
	3

	16
	BUS201 – Principles of Management
	3
	3

	
	Electives (One of two):
	
	

	17
	CYP111 – Cyprus History
	3
	3

	18
	HUM303 – Cultural Anthropology
	
	

	
	TOTAL
	15
	15

	
	SEMESTER FOUR
	
	

	
	Compulsory:
	
	

	19
	ACC332 –Principles of Corporate Finance II
	3
	3

	20
	ACC421 –Corporate Tax
	3
	3

	21
	HUM203 – Human Resources Management 
	3
	3

	22
	MAR101 – Marketing Principles
	3
	3

	
	Electives (One of two):
	
	

	23
	BUS202- International Business
	3
	3

	24
	BUS301- International Management
	3
	3

	
	TOTAL
	15
	15

	
	SEMESTER FIVE
	
	

	
	Compulsory:
	
	

	25
	ACC432 – Derivatives Securities and   Risk Management
	3
	3

	26
	ACC431 –Investments
	3
	3

	27
	ACC451- Auditing-theory
	3
	3

	28
	LAW311- Business Law
	3
	3

	
	Electives (One of two):
	
	

	29
	EUR201- European Union
	3
	3

	30
	HUM202- Business Psychology
	
	

	
	TOTAL
	15
	15

	
	SEMESTER SIX 
	
	

	
	Compulsory:
	
	

	31
	BUS421- Business Analysis
	3
	3

	32
	LAW321 – Principles of Company Law 
	3
	3

	33
	ACC452 – Auditing  – practice
	3
	3

	34
	ACC301 – International Finance 
	3
	3

	
	Electives (One of two):
	
	

	35
	ACC453 – Banking and Financial

                          Institutions
	3
	3

	36
	HUM413- Small Business Management
	
	

	
	TOTAL
	15
	15

	
	
	
	

	
	
	
	

	
	
	
	

	
	SEMESTER SEVEN
	
	

	
	Compulsory:
	
	

	37
	ACC511 – Financial Reporting I
	3
	3

	38
	HUM406- Managing Organization
	3
	3

	39
	GEO401 –Environmental Management
	3
	3

	40
	BUS452 – Research Methods
	3
	3

	
	Electives (One of two):
	
	

	41
	HUM408 – Strategic Management
	3
	3

	42
	BUS408 – Business Ethics
	
	

	
	
	
	

	
	TOTAL
	15
	15


	
	SEMESTER EIGHT
	
	

	
	Compulsory:
	
	

	43
	ACC521 – Financial Reporting II 
	3
	3

	44
	ACC532 – Strategic Management                       Accounting 
	3
	3

	45
	LAW401 – International Business Law
	3
	3

	
	Electives: (One of two):
	
	

	46
	BUS409- Senior Research Project
	3
	3

	47
	ACC541-Advanced Taxation-Cyprus
	
	

	
	Electives: (One of two):
	
	

	48
	HUM315 –Intercultural Communication
	3
	3

	49
	POL401 – International Relations
	
	

	
	TOTAL
	15
	15

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	SEMESTER ONE
	
	

	50
	ENG021 – English Grammar
	13
	0

	51
	ENG022 – Reading and Writing
	12
	0

	
	
	
	

	
	FOUNDATION COURSE
	
	

	
	SEMESTER TWO
	
	

	52
	ENG051 – English Grammar
	10
	0

	53
	ENG052 – Vocabulary and Comprehension
	10
	0

	54
	ENG053 – Five Star English
	5
	0

	
	
	
	

	
	INTENSIVE SUMMER COURSE
	
	

	55
	ENG041 – English Grammar
	10
	0

	56
	ENG042 – Vocabulary and Comprehension
	10
	0

	57
	ENG043 – Five Star English
	5
	0


Upon successful completion of the program, students are awarded the Bachelor of Arts degree in Accounting and Finance.

MANAGEMENT STUDIES (1 year, Postgraduate Diploma)
– This program is registered but not yet accredited 

This is a one-year program that leads to the Postgraduate Diploma in Management Studies. Each academic year is divided into two semesters and there are two intakes per year: October and February.

The ultimate purpose of this program is to enable participants to:

· Develop the advance management knowledge and skills required from those who wish to develop a career in general management, in specialist or functional management at a senior level, in management consultancy or who wish to build and run their own business.

· Develop knowledge and critical understanding of complex managerial and organizational issues.

· Make on operational contribution to the management of an organization.

· Build on previous management knowledge and experience with an emphasis on the practical application of theory to the problems of management in both smaller and larger organizations, which may be in the private, public or not-for-profit sectors.

· Benefit from a strong internationalist outlook, reflecting the growing impact of globalization on organizations, which will enable them to work in an international environment.

MANAGEMENT STUDIES

PROGRAM STRUCTURE
	No.


	Course name and number


	Contact hours per week
	Number of credit units per semester



	1
	BUS051 – Induction to Postgraduate


	15
	0

	
	SEMESTER ONE
	
	

	
	Compulsory
	
	

	2
	MAR502 – Marketing and the Business Environment
	3
	3

	3
	HUM505 – HR Issues in Management
	3
	3

	4
	ACC503 – Financial Management
	3
	3

	5
	HUM506 – Leadership and Teamwork in Management
	3
	3

	6
	BUS509 – Research in Management Studies
	3
	3

	
	TOTAL
	15hrs
	15cr

	
	SEMESTER TWO
	
	

	
	Compulsory
	
	

	7
	HUM507 – Operations Management
	3
	3

	8
	HUM508 – Strategic Management
	3
	3

	9
	ECO501 – Economics for Managers
	3
	3

	
	
	
	

	10
	Electives (two out of five)

BUS507 – Entrepreneurial Studies
	3
	3

	11
	BUS508 – International Management
	3
	3

	12
	HUM503 – Organizational Leadership
	
	

	13
	HUM504 – Organizational Communication
	
	

	14
	BUS506 – Business Analysis Project
	
	

	
	TOTAL
	    15hrs 
	   15cr

	
	
	
	


Upon successful completion of this program, students are awarded the Postgraduate Diploma in Management Studies.

BUSINESS ADMINISTRATION  (1 year, Postgraduate Diploma)
– This program is registered but not yet accredited

The College of Tourism and Hotel Management, Cyprus, offers a one-year Postgraduate Diploma in Business Administration with opportunities for progression to the Masters in Business Administration (MBA) and Masters in International Business (MAIB) in a number of universities in Europe, UK and USA. 

The programme has been designed to provide students with a rigorous academic and wide ranging educational and cultural experience, which will:

· Provide a foundation for a management career in various organizations;

· Encourage the development of those intellectual abilities and analytical skills necessary for career development, personal development;

· Enable students to develop the skills and facility to investigate innovations and challenge ideas;

· Enable students to develop the ability to cope with change and adapt to new systems and technologies within a global environment.

· Learn to draw upon the knowledge and experience of others through interacting with their peer group;

· Acquire, through learning, a global perspective of management;

The objectives of the programme are:

· To provide students with an education in management for a global market and economy;

· To enable students to apply these concepts, principles and techniques appropriately to a variety of organizational situations; 

· To encourage students to think critically and independently about intercultural management problems;

· To provide the opportunity, through course related activity, for students to develop the skills and attributes necessary for their career and personal development.

The program consists of two semesters, which lead to the Postgraduate Diploma in Business Administration. The first semester consists of six compulsory modules whereas the second semester consists of three compulsory and three elective modules. 

POST GRADUATE IN 

BUSINESS ADMINISTRATION

PROGRAM STRUCTURE

	No.


	Course name and number
	Contact hours per week
	Number of credit units per semester

	
	
	
	

	1
	BUS051 Induction to PGD
	15
	0

	
	
	
	

	
	SEMESTER ONE
	
	

	
	Compulsory
	
	

	2
	STA501 Statistics and Quantitative Methods
	3
	3

	3
	HUM501 Organisational Behaviour 
	3
	3

	4
	MAR503 Marketing Management
	3
	3

	5
	ACC501  Financial Reporting
	3
	3

	6
	ECO501  Economics for Managers
	3
	3

	
	TOTAL
	    15 hrs
	   15cr

	
	
	
	

	
	SEMESTER TWO
	
	

	
	(a)  Compulsory
	
	

	
	BUS503 Strategy and Policy
	3
	3

	
	ACC502 Financial Management and 

Control
	3
	3

	8
	BUS504  Management Decision 

Making
	3
	3

	9
	(b) Electives (two out of eleven)
	
	

	10
	HUM502 Management of Human Resources
	3
	3

	11
	MAR501 Marketing in an International Environment
	3
	3

	12

13

14

15

16

17

18

19
	BUS502  Total Quality Management
	3
	3

3

3
3

3

3

3

3

	
	BUS505  Research Methodology

COM522 Systems Analysis and Design
BUS506  Business Analysis Project
BUS507 Entrepreneurial Studies

BUS508 International Management

HUM503 Organisational Leadership

HUM504 Organisational Communication
	3

3
3

3

3

3

3
	

	20
	COM532 Business Information Systems
	3
	3

	
	TOTAL
	 15 hrs
	15cr


Upon successful completion of the one-year program, students are awarded the Postgraduate Diploma in Business Administration. 

MASTER IN LEISURE AND TOURISM MANAGEMENT (12 months, Master of Arts)  
- This program is registered but not yet accredited

This is a twelve-month program leading to the award of a Master in Leisure and Tourism Management.

The Master in Leisure and Tourism Management program addresses key recent concerns regarding tourism and leisure and provides graduates with skills that will enable them to undertake advanced research in the academic community.

The program focuses on the complex connections between leisure and tourism. The aim of this master program is to provide students with a thorough grounding in relevant theoretical and policy analyses, to develop their proficiency in the framing and analysis of research questions and to provide them with an understanding of interdisciplinary approaches to tourism and leisure.

This program should be of interest to people from a wide variety of disciplines who wish to pursue this area for further study and to professionals in the industry who are seeking a wider understanding of tourism-related activities.

By the end of the program, student should:
●
Have a thorough understanding of the leisure and tourism industry and its specific characteristics;
●
Have acquired the basic managerial skills necessary to pursue a successful career in the leisure and tourism industry;
●
Be able to apply theoretical concepts to problems and issues in real life industry situations;
●
Have developed considerable person al skills and capabilities, which are necessary for making managerial decisions;
●
Be able to study, analyse, and critically evaluate research in professional and academic literature;
●
Be well qualified for pursuing further studies in inter-disciplinary areas.

MASTER IN LEISURE AND TOURISM MANAGEMENT

PROGRAM STRUCTURE

	No.
	Course name and number


	Contact hours per week


	Number of credit units per semester

	1

2

3

4

5

6

7

8

9

10

11

12
	BUS053 – Induction to Masters

SEMESTER ONE

Compulsory

MAR522–Leisure and Tourism Marketing

HUM502-Human Resources Management

ACC503-Financial Management

HUM516-Leadership and Teamwork

HUM508-Strategic Management

TOTAL

SEMESTER TWO

Compulsory

LET501-Policy and Planning in Leisure and Tourism

BUS525-Research methods for Leisure and Tourism

LET502-E-Business in Leisure and Tourism

LET503-Theoretical Perspectives in Leisure and Tourism

TOU501-Sustainable Tourism

TOTAL

SEMESTER THREE

Compulsory

BUS519-Dissertation

TOTAL
	15

3

3

3

3

3

15hrs

3

3

3

3

3

15hrs

6

6hrs
	0

3

3

3

3

3

15cr

3

3

3

3

3

15cr

6

6cr


Upon successful completion of this program, students are awarded the Master in Leisure and Tourism Management.

BUSINESS ADMINISTRATION (18 months, Master in Business Administration)

This program of study is registered but not yet accredited.

This is an eighteen-month program leading to the award of a Masters in Business Administration (MBA).

Program aims.

The program has been designed to provide participants with a rigorous academic and wide ranging educational and cultural experience, which will:

· Encourage the development of those intellectual abilities and analytical skills necessary for career and personal development;

· Enable students to develop the skills and facility to investigate innovations and challenge ideas;

· Enable students to develop the ability to cope with change and adapt to new systems and technologies within a multicultural environment.

· Learn to draw upon the knowledge and experience of others through interacting with their peer group;

· Acquire, through learning, a global perspective of management;

· Develop knowledge and critical understanding of complex organizational issues;

· Build on previous professional knowledge and experience with an emphasis on the practical application of theory to the problems of management in both smaller and larger organizations;

Program objectives

The objectives of the program are:

· To provide students with an education in business management for a global market and economy;

· To enable students to apply these concepts, principles and techniques appropriately to a variety of international organisational situations; 

· To encourage students to think critically and independently about intercultural management problems;

· To provide the opportunity, through course related activity, for students to develop the skills and attributes necessary for their career and personal 

MASTER IN BUSINESS ADMINISTRATION

PROGRAM STRUCTURE
	No.


	Course name and number


	Contact hours per week
	Number of credit units per semester

	1
	BUS052 Induction to MBA
	15
	0

	
	
	
	

	
	SEMESTER ONE
	
	

	
	(a) Compulsory
	
	

	2
	STA501 Statistics and Quantitative Methods
	3
	3

	3
	HUM501 Organisational Behaviour 
	3
	3

	4
	MAR503 Marketing Management
	3
	3

	5
	ACC501  Financial Reporting
	3
	3

	6
	ECO501  Economics for Managers
	3
	3

	7
	COM501 Management Information Systems
	3
	3

	
	(b) Electives:

There are no Electives.
	
	

	
	TOTAL
	    18 hrs
	   18cr

	
	
	
	

	
	SEMESTER TWO
	
	

	
	(a)  Compulsory
	
	

	8
	HUM508 Strategic Management
	3
	3

	9
	ACC502 Financial Management and Control
	3
	3

	10
	BUS507 Entrepreneurial Studies
	3
	3

	
	(b) Electives (two out of nine)
	
	

	11
	HUM502 Management of Human Resources
	3
	3

	12

13
	BUS502 Total Quality Management

BUS511 Project Management
	3

3
	3

3

	14
	BUS508 International Management
	3
	3

	15
	HUM503 Organisational Leadership 
	3
	3

	16
	HUM504 Organisational Communication
	3
	3

	17
	HUM507 Operations Management
	3
	3

	18
	ACC551 Investments
	3
	3

	19
	MAR511 Marketing Research
	3
	3

	
	TOTAL
	    15hrs
	  15cr

	
	
	
	

	
	SEMESTER THREE
	
	

	
	(a) Compulsory 
	
	

	20
	BUS519 Thesis
	6
	6

	
	(b) Electives (one out of the nine courses offered in semester two excluding these two courses previous selected)

TOTAL
	3


	3



	
	
	9hrs
	9cr

	
	
	
	


Upon successful completion of this program, students are awarded the Master in Business Administration.

COURSE CONTENT

ACCOUNTING AND FINANCE

ACC102: FINANCIAL ACCOUNTING FOR THE HOSPITALITY INDUSTRY I (3 credits)

This course presents elementary financial accounting concepts and explains how they apply to the hospitality industry.

ACC121: MANAGING ACCOUNTING FUNDAMENTALS I (3 credits)

This module focuses on one of the two main themes of accounting–managing accounting and concentrates on the technical aspects of management accounting, the use of accounting information to support and clarify business decision-making.

ACC111: FINANCIAL ACCOUNTING FUNDAMENTALS I (3 credits)

This module focuses on one of the two main themes of accounting, financial accounting. This module focuses on both the conceptual and practical aspects of financial accounting. In this module you will be exposed to the underpinning accounting theory, basic rules of financial accounting as well as practical methods of bookkeeping.
ACC201: FINANCIAL ACCOUNTING (3 credits)

This course is an introduction to the basic accounting principles and to the fundamentals of financial accounting systems.

ACC203: FINANCIAL ACCOUNTING FOR THE HOSPITALITY INDUSTRY II (3 credits)

This course presents intermediate-level concepts relating to financial accounting for the hospitality industry. 

Prerequisite: ACC102

ACC211: FINANCIAL ACCOUNTING FUNDAMENTALS II (3 credits)

This module follows on from Financial Accounting at level one, in its focus on financial accounts. The module continues to develop the themes of conceptual and practical aspects of financial accounting, focusing in more detail upon specific, significant accounting rules and regulations.

Prerequisite: ACC 111

ACC214: MANAGERIAL ACCOUNTING (3 credits)

This course presents to students the full range of accounting theory and practice that is of relevance to the general manager, avoiding technical aspects that are only of interest to accountants.  The course will focus on relating accounting to practical management problems and decisions drawn from the business world.

ACC221: MANAGEMENT ACCOUNTING FUNDAMENTALS II (3 credits)

This module focuses on one of the two main themes of accounting-management accounting. As the second part of management accounting, it uses the technical aspect of management account taught in the first part (management accounting II) in order to develop knowledge and understanding of financial management methods for analysing the benefits of various sources of finance and capital investment opportunities and to demonstrate the usefulness of management accounting techniques for business planning and control. 

Prerequisite: ACC 121

ACC301: INTERNATIONAL FINANCE (3 credits)

This course studies the ways and means to reduce financial risk involved in international financial management, the interrelationship between international monetary environment and financial planning and factors such as exchange rate fluctuations, currency restrictions, tax regulations, foreign investment trade, and transfer of funds.
ACC308: FINANCIAL MANAGEMENT (3 credits)

This course introduces students to various concepts of Financial Management and enables them to use its techniques in the management of a hotel business.  

Prerequisite: ACC 102 and ACC 203
ACC311: FINANCIAL MANAGEMENT AND CONTROL (3 credits)

The unit provides an opportunity for students to develop further the area of financial management, building on their earlier studies of financial and management accounting and offers the opportunity to enhance their understanding of financial planning and control techniques in respect of operating units and projects within the tourist industry.
ACC321: PERSONAL TAX (3 credits)

A sound knowledge of the main UK taxes affecting both companies and individuals is important for decision-making and strategic planning. This module provides a sound, detailed, working knowledge of the principles of income tax, corporations tax and VAT. Students will also develop basic tax planning abilities.
ACC331: PRINCIPLES OF CORPORATE FINANCE I (3 credits)

This module provides you with a thorough introduction to the principles of corporate finance. It will look at the financial roles and techniques used by management in their decision-making, focusing particularly on the role financial manager. It will emphasize that every decision that a business makes has financial implications.
ACC332: PRINCIPLES OF CORPORATE FINANCE II (3 credits)

This module develops the tools and techniques of analysis first provided at level one. The module will include dividend policies, debt policies, methods of valuation of option, warrants, convertibles, debt and financial leases. Will also include methods for measuring and managing risk and methods of financial planning and short-term financial management. Finally, it will give emphasis on mergers and acquisitions and ways of benefit from possible synergies.

Prerequisite: ACC 331
ACC401: FINANCIAL MANAGEMENT AND CONTROL  (4 credits)

The unit provides an opportunity for students to develop further the area of financial management, building on their earlier studies of financial and management accounting and offers the opportunity to enhance their understanding of financial planning and control techniques in respect of operating units and projects within the tourism-hospitality industry.  

Prerequisite: ACC 308, or ACC 204

ACC421: CORPORATE TAX (3 credits)

A sound knowledge of the main taxes affecting both companies and individuals is important for decision-making and strategic planning. This module provides a sound, detailed, working knowledge of the principles of income tax, corporation tax and VAT. Students will also develop basic tax planning abilities.
ACC431: INVESTMENTS (3 credits)

The objective of this module is to give a sound knowledge of the management of investment portfolios based of the idea that since security markets are nearly efficient, most securities are usually priced appropriately given their risk and return attributes.

ACC432: DERIVATIVE SECURITIES AND RISK MANAGENT (3 credits)

The objective of the module is to give students the knowledge and understanding of financial markets and instruments by defining the concept of “derivative securities” and investigating the mechanics of the market on which such securities are traded. It covers the analysis of market in futures, options, swaps and other derivatives and their significance for portfolio management.

ACC451: AUDITING-THEORY (3 credits)

Auditing has s particularly high profile in both public and media eyes in the past few years. Difficulties arising from the changing perceptions of what auditors do, and can do, is the basis of this debate. This module provides student with the knowledge and understanding of the regulatory and operational environment with which internal and external auditing operates. Outlines and explains the ethical and statutory considerations within which auditors work and assess the main internal financial controls of organisations. It will also provide the tools and techniques used by auditors in their professional activities in the second part of the module, Auditing – practice, whereas the module will focus in case study investigation and analysis.
ACC452: AUDITING-PRACTICE (3 credits)

Auditing has a particularly high profile in both public and media eyes in the past few years. Difficulties arising from the changing perceptions of what auditors do, and can do, is the basis of this debate. This module provides student with the knowledge and understanding of the regulatory and operational environment with which internal and external auditing operates, in its first part. It also provides the tool and techniques used by auditors in their professional activities, whereas the module will focus in case study investigation and analysis.
ACC453: BANKING AND FINANCIAL INSTITUTIONS (3 credits)

This module examines the operation of monetary and financial institutions and markets, and their influence on the overall behaviour of the economy. The reasons for the recent rapid changes in the financial system are considered, as well as the role of regulation. The primary focus is on the UK financial system, though some comparison is made with systems in Europe and the USA.

ACC501: FINANCIAL REPORTING (3 credits)

Whatever the implicit or explicit objectives of an organization, performance is increasingly measured in financial terms. Hidden behind financial information however is a whole array of beliefs, assumptions and judgments. This module is concerned with exploring those beliefs and assumptions and questioning their relevance to the information needs of managers. Initially the focus will be on external financial reporting as this allows accounting concepts to be developed in a wider context. In addition, it offers participants access to an extensive range of data in the form of published annual reports. Having developed the accounting framework, the focus then changes to internal financial reporting. Management accounting is introduced as part of the overall management information system, enabling participants to relate areas of study to their own organizations. 

ACC502: FINANCIAL MANAGEMENT AND CONTROL (3 credits)

Financial management is essential to the survival and development of the organization. Responsibility for cost, profit and investment centers is typically given to managers at all levels in organizations. The need to acquire and develop the appropriate skills is increasingly acknowledged. The majority of managers are involved in the process of planning and controlling activities and the emphasis in the module is on the development of management skills appropriate to investment, financing and dividend decisions.It is assumed that student have an understanding of basic financial accounting principles.
ACC503: FINANCIAL MANAGEMENT (3credits)

This module covers the main principles of financial management, focusing on the practical application of these principles to the management of an organization .It places the role of financial information in the context of management decision-making and in the context of wider management information needs. The main areas of finance covered are Financial Planning and Control, Financial Reporting, Strategic Investment Appraisal, Strategic Financing, and Financial decision-making.

ACC511: FINANCIAL REPORTING I (3 credits)

This module continues the development in Financial Accounting I&II. This module focuses on more advanced concepts and principles of financial accounting and also introduces students to the techniques for accounting for groups of companies and acquisitions and mergers. It will offer the knowledge and understanding needed for preparing and presenting financial reports based on International Accounting Standards. Prerequisite: ACC 111 & ACC211

ACC521: FINANCIAL REPORTING II (3 credits)

This module continues the development in Financial Reporting at level one. This module will focus on the techniques for accounting for groups of companies and acquisitions and mergers. The module will continue to investigate the theories and principles underpinning modern accounting. The module will also investigate and evaluate possible alternative techniques and practices, which are proposed as solutions to current accounting problems. Prerequisite: ACC 511
ACC532: STRATEGIC MANAGEMENT ACCOUNTING (3 credits)

This module draws upon prior studies of financial and cost accounting. The module develops the techniques used in strategic managerial decision-making. The module also evaluates these techniques in terms of the underlying concepts and assumptions underpinning them and assesses the new strategic management accounting methods such as Balanced Scorecards, Quality Costing and Backflush Costing.
ACC541: ADVANCED TAXATION-CYPRUS (3 credits)

The objective of this module is to built on the previous modules of taxation and ensures that students can apply judgment and techniques learned in the provision of a range of taxation services. The module is structured in such a way that is based on the Cyprus taxation system. 

ACC551: INVESTMENTS (3 credits)

The objectives of this module is to give a sound knowledge of the management of investment portfolios based on the idea that since security markets are nearly efficient, most securities are usually prices appropriately given their risk and return attributes.

BUSINESS – MANAGEMENT

BUS051: INDUCTION TO PGD (no credits)

The induction is designed to bring program participants together as a team, and to prepare them for the remainder of the program, to promote self-confidence and the ability to continue self-learning.

BUS052: INTRODUCTION TO MBA (no credits)

The induction is designed to bring course participants together as a team, and to prepare them for the remainder of the program to promote self-confidence and the ability to continue self-learning.  The induction part will precede the commencement of the course. 

BUS053: INDUCTION TO MASTERS (no credits)

The induction is designed to bring course participants together as a team, and to prepare them for the remainder of the program, to promote self-confidence and the ability to continue self-learning.  The induction part will precede the commencement of the course.
BUS102: INTRODUCTION TO BUSINESS (3 credits)

This course provides a survey of the business world and an understanding of business concepts.
BUS103: BUSINESS STATISTICS (3 credits)

Today’s good decisions are driven by data. In all aspects of our lives, and importantly in the business context, an amazing diversity of data is available for inspection and analytical insight. Business managers and professionals are increasingly required to justify decisions on the basis of data. They need statistical model –based decision support systems. Therefore, this course builds up the basic ideas of business statistics systematically and correctly. It introduces techniques for summarizing and presenting data, estimation, confidence interval and hypothesis testing. 

BUS 201: PRINCIPLES OF MANAGEMENT (3 credits)

This course provides instruction in principles of management that have general applicability to all types of enterprises, basic management, philosophy and decision making, principles involved in planning, organizing, leading and controlling and recent concepts in management.
BUS202: INTERNATIONAL BUSINESS (3 credits)

This course aims in developing student’s knowledge and awareness of international business operations, practices and environment.

BUS301: INTERNATIONAL MANAGEMENT (3 credits)

The course focuses on the management of international business or multinational companies and emphasizes the importance of cross-cultural differences and working challenges.
BUS302: BUSINESS DECISION MAKING (2 credits)

This course is designed to introduce students to the business decision concepts in general and as applied to the hospitality industry in particular.
BUS303: INTERNATIONAL MANAGEMENT (2 credits)

The focus of this course is on the management of international business or multinational companies.  Managerial functions are discussed in a cross-cultural setting.  Emphasis is placed on the importance of cross-cultural differences and the challenges of working in a diverse work environment where people may not share the same basic values and assumptions. 

BUS405: INTERNATIONAL TRADE POLICY (3 credits)

This course introduces students to the basic concepts of international trade and trade policy issues.

BUS406: ISSUES IN DEVELOPING COUNTRIES (3 credits)

The course provides the student with professional capabilities in the concepts, theory and analytical methods of assessing inequality and poverty in the context of contemporary economic growth and change.
BUS408: BUSINESS ETHICS (3 credits)

This course broadens and deepens students’ understanding of business, business life, and its role in life and promotes effective, intelligent and realistic moral reasoning.
BUS407 OR BUS409: SENIOR RESEARCH PROJECT (3 credits)

The course intends to develop the students’ ability to manage a major project using their analytical and creative skills to study and present a significant topic of personal interest to them but guided by a tutor allocated for the purpose.
BUS419: SENIOR RESEARCH PROJECT II (3 credits)
This course allows the drawing together of the subject taught during the program of study into an original piece of research, which adds to the existing knowledge and demonstrates the student’s analytical skills. The project should be regarded as an exercise in the collection, presentation, analysis and interpretation of the leisure industry findings. Prerequisite: BUS407

BUS421: BUSINESS ANALYSIS (3 credits)

The module introduces students to the concepts, tools and issues of information systems management. The module acknowledges that finance specialists are sometimes required to work alongside IS personnel in design of systems. The module develops knowledge and understanding of IS developments as required to take an informed and active role in IS solutions.

BUS452: RESEARCH METHODS (2 credits)

This course is designed to provide students with an understanding of research methods and the tools necessary to do their own research.
BUS453 OR BUS462: RESEARCH METHODS (3 credits)

The Research Methods is a core module for most programs of study. The students are required to attend classes and participate on this theoretical part of research studies, where they will learn important tools for carrying a research by themselves needed for the research project offered on the eighth semester as well as for any assignment that will be based on research.
BUS501: BUSINESS ENVIRONMENT ANALYSIS (3 credits)

To function effectively at the strategic level, managers should possess the ability to critically reflect on environmental factors that may provide opportunities, or constraints, for decision makers. To this end, the module may be regarded as a facilitating one, which develops the conceptual ability and techniques to analyse the environment. The module provides a contextual framework within which other modules are pursued. A multidimensional approach is taken in order to emphasize the cultural, economic, legal, political, social and technological dimensions of business in the 2000s. 

BUS502: TOTAL QUALITY MANAGEMENT (3 credits)

In recent years the pursuit of Total Quality has become a major objective of many organizations. The aim of this module is to define the concept of Total Quality Management and to stress its importance to organizations wishing to satisfy their customer needs, reduce costs, increase profitability or become more competitive.

BUS503: STRATEGY AND POLICY (3 credits)

The aim of this module is to provide knowledge of concepts and models that support managerial thinking in the area of Strategy and Policy formulation and to explore some of the behavioral implications. Whilst the ultimate responsibility in this area remains at the top of the organization, complexity is involving other levels. This is true both in the implementation and the formulation of strategies and policies. There is, therefore, an increasing need for managers to understand this process and their parts in it. 

BUS504: MANAGEMENT DECISION MAKING (3 credits)

The aim of this module is to examine the nature of management decision-making and the Multi-disciplinary perspectives of the process. Decision-making is often a highly political process in which fact, perception and judgment precede negotiation or inspiration. The module will examine, therefore, the theoretical, behavioral and quantitative aspects of decision making. 

BUS505: RESEARCH METHODOLOGY (3 credits)

Managers have to commission and subsequently interpret institutionally relevant investigations. Their ability to recognize the conceptual, technical and behavioral aspects of such undertakings will determine the appropriateness and potential ability of these responsibilities. Institutionally complex issues, which require this attention, would benefit from a managerial oversight, which itself displays personal experience of having engaged in institutionally based research. Thus, the Research Methodology Module will equip course members to fulfill those managerial responsibilities, which contain a research bias, not as professional researchers but rather as sponsors and recipients of that activity.
BUS506: BUSINESS ANALYSIS PROJECT (3 credits)

The Business Analysis Project (BAP) is a largely self-managed project focusing on the performance of a group of companies. Data for the performance analysis is the published accounts of the chosen companies. The selection of companies is the participant’s own choice. They should establish a rationale for their choice such as, their own company and competitors; their principal suppliers; or a particular section in which they have an interest. The data is computer-modeled the output from the modeling -ratios and sensitivity analysis, form the basis for a review of the chosen companies’ performance. This review gives participants the opportunity to apply and evaluate both financial reporting and strategy and policy modules.

BUS507: ENTREPRENEURIAL STUDIES (3 credits)

This module uses the general approach adopted by the previous modules to develop a more intensive and practical examination of small firms and small business units, which can achieve growth through planned business development. This is facilitated by developing an understanding of the environment in which these businesses operate, seeking to combine the academic underpinning of the previous modules practical examples of development of small business units, whether small firms or independent elements of larger organizations. 

BUS508: INTERNATIONAL MANAGEMENT (3 credits)

With the move towards the completion of the single European market, plus the rapid developments in Central and Northern Europe, there is an increasing need for private and public sector managers to be able to function in a European, rather than in a single nation context. This module has been designed to meet this need. Some stress will be given to European Community policies and programmes, as they have an increasing impact on the business environment of the member countries. The opportunities and threats that policy changes create for business will be given particular emphasis.

BUS509: RESEARCH IN MANAGEMENT STUDIES (3 credits)

This module provides an introduction to research and knowledge generation in the business and management subject areas. The expectation of business students at Postgraduate level is that they should enhance and develop their capability and skills in evidence based argument and decision making, demonstrating these at all stages during their award through the medium of written assignments, presentations, reports and examinations. In most cases, a culmination of this process will be embodied within the final dissertation or project report. This module aims to provide both an introduction to a postgraduate mode of study together with valuable experience and knowledge about research and research processes that will carry the postgraduate student through to the successful conclusion of their award.

BUS511: PROJECT MANAGEMENT (3 credits)

Project management is growing exponentially.  It’s now used in virtually all industries, such as: health care, government, education and banking.  Projects are how these organizations streamline to improve productivity.  As mid-level management positions are reduced, project managers fill the void.  Expertise in project management is a source of security, prosperity and power to these survivors.

BUS519:  THESIS/DISSERTATION (6 credits)

For the award of a Masters degree, candidates must present a dissertation demonstrating a range of intellectual and practical skills, using and synthesizing information, carrying out an application-oriented research project within a business and management context, and identifying the implications of the findings.  Professional managers need to be capable of basing their decision-making on information and knowledge derived from research, and so the skills acquired in the course of producing the Dissertation will contribute to the candidate’s effectiveness throughout his or her career.

BUS525: RESEARCH METHODS FOR LEISURE AND TOURISM (3 credits)

This module aims to acquire academic and practical skills necessary to undertake successful dissertation research at Masters level.  It fosters a critical awareness and interest in management and social science research and assesses the usefulness of different research methods in leisure related studies, especially with respect to projects relating to international tourism management and development, sport and leisure management and arts and heritage management.  Finally, it aims to understand the contextual appropriateness of a range of research philosophies, epistemologies and methodologies and to formulate coherent research proposals with appropriate aims and relevant set of objectives. 

COMPUTER SCIENCE

COM102: COMPUTER FUNDAMENTALS (2 credits)

This course is designed to provide the necessary basic knowledge and skills to use a personal computer, Windows, and Microsoft Office and the Internet.

COM103: COMPUTER FUNDAMENTALS I (3 credits) 

The purpose of this course is to help students understand the basics of computers: hardware, software, computer networks, the Internet, systems analysis, operating systems, and programming languages.  

COM104: COMPUTER FUNDAMENTALS II (3 credits)

This course is a continuation of Computer Fundamentals I. It prepares students for the constantly changing demands of using information systems as managers in today's fast-paced organizations first by relating MIS to management, the organization and technology, focusing on the importance of integrating these elements; second by tracking emerging technologies and organizational trends; and third by consistently using examples taken from real businesses, both domestic and foreign.

COM107: COMPUTER ARCHITECTURE (3 credits)

A study of the concepts of computer hardware design and organization needed for effective system implementation. Topics include computer peripherals and interfacing techniques, Boolean algebra, digital logic design, integrated circuit families, central processing unit design, buses and addressing, interrupts and direct memory access, hierarchical memories, system performance evaluation and a survey of commercially available computers.
COM108: COMPUTER PACKAGES (3 credits)

The course is designed to provide the necessary basic knowledge and skills to use a personal computer, Windows 2000, Microsoft Office 2000 and the Internet.By the end of the course, students will be expected to recognize and understand the various components of a computer system and work with Office 2000 and manage their files and various programs. They are also expected to create, edit and format documents using Microsoft Office 2000 and use efficiently the Internet.

COM109: PROGRAMMING PRINCIPLES I (3 credits)

The major objective of the course is to give the student experience of using these more formal approaches. It is expected at the end of the course that students should be able to appreciate the common factors among and differences between a variety of programming languages and appreciate the important concepts underlying current programming languages. At the end of the course, students are expected understand the need for formal approaches and appreciate the role of formal specification and verification in system modeling. Moreover, they are expected to write programs in Visual Basic, for common systems and appreciate the applications of results and complexity to computing examples. These objectives reinforce skills in programming, modeling, abstraction, as well as increasing general mathematical skills. 

COM111: COMPUTER RESERVATION SYSTEMS (3 credits)

This course is designed to familiarize students with the Galileo Computerized Airline Reservation System.

COM115: PROGRAMMING FOR INFORMATION TECHNOLOGY I (3 credits)

This unit aims to give an understanding of formal or mathematical approaches to computing. These include rigorous descriptions of the behavior of programming languages and formal logic, which is used to reason about the behavior of programs, and the mathematical theory of computability, which shows both the universality of most computing systems and their limitations. The major objective of the course is to give the student experience of using these more formal approaches.
COM152: INTRODUCTION TO MULTIMEDIA: THE INTERNET AND THE WEB (3 credits)

This class is an introduction to key Internet, Web, and multimedia technologies.  Basic Internet technologies such as UNIX, Telnet, Group Communication tools, FTP, and the WWW will be discussed and used in this class.  Designing and building web pages, incorporating basic HTML, digital image creation and manipulation, and multimedia types such as animation, audio, and video will be some of the areas covered in this class.

COM207: BUSINESS DATA PROCESSING (3 credits)

The course is designed to enable the student to use effectively the Microsoft Office (word-processing, spreadsheet, electronic presentations and data processing)

Prerequisite: COM 102 or COM103
COM209: HUMAN COMPUTER INTERACTION (4 credits)

This course provides an overview and introduction to the field of human-computer interaction.  It introduces students to tools, techniques, and sources of information about HCI.  The course increases awareness of good and bad design through observation of existing technology.  Using a systematic approach to design, the course introduces students to the basic skills of task analysis, and analytic and empirical evaluation methods.
COM210: MANAGEMENT INFORMATION SYSTEMS (3 credits)

Information is now recognized as one of the key assets of an organization. Information processing is now a major organizational activity, the focus of which is not simply routine data processing, but the use of information for management control at all levels. We are in the “Information Age”. While the requirements for routine transaction processing are reasonably stable and relatively easy to identify, information requirements for management decision-making are less stable and more difficult to define. Consequently, course members need to become acquainted with some of the management issues and concerns relative to the development and implementation of information systems, especially those that are computer based and to develop competencies in analyzing and defining organizational information requirements.

COM211: INDUSTRIAL PLACEMENT I (3 credits)

The purpose of the internship is to give students exposure to the work environment in the Information Technology industry and to provide them with some basic skills and understanding of the industry.  The exposure will help students decide what sort of position they might want to pursue in their professional career.
COM214: DATA STRUCTURES (4 credits)

This unit aims to give an understanding of formal or mathematical approaches to computing. These include rigorous descriptions of the behavior of programming languages and formal logic, which is used to reason about the behavior of programs, and the mathematical theory of computability, which shows both the universality of most computing systems and their limitations.  The major objective of the course is to give the student experience of using these more formal approaches.  

COM216: PROGRAMMING PRINCIPLES II (3 credits)

This unit aims to give an understanding of formal or mathematical approaches to computing. These include rigorous descriptions of the behavior of programming languages and formal logic, which is used to reason about the behavior of programs, and the mathematical theory of computability, which shows both the universality of most computing systems and their limitations. The major objective of the course is to give the student experience of using these more formal approaches. It is expected at the end of the course that students should be able to appreciate the common factors among and differences between a varieties of programming languages and appreciate the important concepts underlying current programming languages. At the end of the course, students are expected to understand the need for formal approaches and appreciate the role of formal specification and verification in system modeling. Moreover, they are expected to write programs in Visual Basic, for common systems and appreciate the applications of results and complexity to computing examples. These objectives reinforce skills in programming, modeling, abstraction, as well as increasing general mathematical skills. Prerequisite: COM109
COM218: DATA COMMUNICATIONS AND COMPUTER NETWORKS (4 credits)

This course provides an introduction to data communications hardware and software, and use of these components in computer networks.  Topics include but are not limited to communication system components, communications software, packet switching, common carrier issues, wide area networks vs. local area networks, and performance considerations.

Prerequisite: COM205
COM221: PROGRAMMING FOR INFORMATION TECHNOLOGY II (4 credits)

This unit aims to give an understanding of formal or mathematical approaches to computing. These include rigorous descriptions of the behaviour of programming languages and formal logic, which is used to reason about the behaviour of programs, and the mathematical theory of computability, which shows both the universality of most computing systems and their limitations.  The major objective of the course is to give the student experience of using these more formal approaches.

Prerequisite: COM115
COM222: SYSTEMS ANALYSIS AND DESIGN (4 credits)

This subject introduces the fundamental processes of identifying requirements, specifying, analysing and designing information systems.  Students will gain experience in the tools and techniques for all stages of the analysis and design cycle.  Topics include analysis techniques, data modeling, feasibility assessment, process modeling, automated support tools including Computer Aided Software Engineering (CASE), database design and specification, prototyping, and systems development methodologies.

COM233: PROGRAMMING FOR INFORMATION TECHNOLOGY III (4 credits)

An introduction to an object oriented programming language, such as Java, for the World Wide Web.  This course will cover the creation of applet and application programs.  Topics include Internet concepts, basic language concepts (declaring and evaluating data, statements, expressions control flow and input), the development environment, essentials of applet programming (URL, audio, image, test, animation), classes and objects, error handling, debugging, threads, and the client/server environment.  Programming projects will be required.

Prerequisite: COM221

COM234: INTRODUCTION TO DATABASE AND DATA MODELING (4 credits)

A presentation of the data modeling process and database implementation fundamentals.  Data modeling, fundamental relational concepts, the process of normalization, relational algebra, and guidelines for mapping a data model into a relational database will be covered. Students will model a multimedia or text only information problem and implement it with a commercially available database package on a single machine.

COM235: COMPUTER ARCHITECTURE (4 credits)

A study of the concepts of computer hardware design and organization needed for effective system implementation. Topics include computer peripherals and interfacing techniques, Boolean algebra, digital logic design, integrated circuit families, central processing unit design, buses and addressing, interrupts and direct memory access, hierarchical memories, system performance evaluation and a survey of commercially available computers.

Prerequisite:  COM222, COM103

COM253: BUSINESS APPLICATION DEVELOPMENT (3 credits)

This course is designed to handle the every-day problems faced in any office. It aims to the computer professional who is working in an MIS department, supporting the operations been carried out in all the other departments of a company. It emphasizes on a decentralized office/company model, where every department, may have its own MIS team, to immediate support them in the event of a computer problem. Under this philosophy the MIS professional must have working knowledge of what is carried out by the employees of the office, and be able to support and guide them in how to automate/computerize their every-day tasks. For this reason the course is designed to demonstrate how to use information systems techniques to solve managerial and organizational problems of limited complexity. Includes solving formal analytic problems and implementing solutions using information systems development techniques focusing on developing solutions for small systems using end-user computing and macros. This course is a practical course and takes place in a computer laboratory. Although not a necessity, it makes use of Microsoft Office tools (EXCEL, ACCESS). It combines the use of Access, Excel and Visual basic programming, in developing small-scale applications that might be found useful in any modern office.
COM317: SOFTWARE ENGINEERING (3 credits)

The focus of this module is the theory and practice of software development in the context of rapidly evolving technologies. The design and development of software-based systems places heavy demands on successful practitioners. They need a wide knowledge of the software from which systems can be constructed, as well as a lesser but significant knowledge of the supporting hardware. They must have knowledge of a range of techniques, models and tools appropriate for analysis, design and implementation, be competent in their use and be able to select those suitable for the tasks they face. They must be aware of the wider context in which the systems they develop are being introduced and be able to communicate well in a variety of modes.

COM318: WEB DESIGN AND IMPLEMENTATION (3 credits)

This course builds on the basic aspects of HTML, web design, and multimedia programming.  This course provides an overview of web design concepts, including usability, accessibility, information design, and graphic design in the context of the web. It also provides an introduction to important and emerging web site technologies. 

COM354: E-COMMERCE (3 credits)

E-commerce is one of the major concerns taxing the minds of business people everywhere, but such is the nature of the web that any organization, large or small can participate in this new business paradigm. This course aims in showing how a fully functioning e-commerce site may be built. It describes how the database of such a site may be built, shows the Visual Basic code needed to enforce business rules and control transactional processing, and the ASP pages that will present the site to the visitor. It also outlines the new marketing strategies needed to implement in order to move a business from a retailer to an e-tailer.

COM412: OPERATING SYSTEMS (3 credits)

On completion of the class, a student should be able to have an appreciation of the historical development of operating systems, to display knowledge of the fundamental concepts, structures and techniques used in operating systems and to understand the process model, process scheduling and inter-process communication. Moreover, a student should be able to appreciate the need for memory management and to display knowledge of concepts and techniques involved in virtual memory management as well as to have achieved an understanding of file systems and security and to display knowledge of input/output, deadlock and resource scheduling. 

COM413: MULTIMEDIA FOR WWW (3 credits)

This course presents fundamental topics of designing and implementing multimedia on the Internet. Each topic is presented along with the underlying computer technology that supports it and hands-on projects incorporating the concepts. As the technology of interactive multi- media on the Internet changes, this course will present the current practice in preparing multimedia for cross-platform delivery to the growing audience of Internet users. Using the capabilities of current web browser client and http server technology, students will implement interactive multimedia for a variety of applications.

COM416: ADVANCED APPLICATIONS PROGRAMMING (3 credits)

This course covers advanced programming using Visual Basic, with a focus on more complex data structures, database applications and the integration of applications code into an operating system environment such as Windows 98/NT.  A secondary but nevertheless critical goal is developing the skills and attitudes needed to develop well-crafted code. 

COM418: PROGRAMMING FOR THE WWW (3 credits)
This course covers designing Internet pages and applications for personal and business use, writing required program code in languages such as HTML, JAVA, and VRML, testing and debugging programs, uploading and maintaining Internet pages and applications. Programming assignments are completed using JAVA.This course surveys the many technologies that are used to program multi-tiered, client/server, database-intensive, Web-based applications. Topics include: HTML, Dynamic HTML, client-side and server-side scripting (with JavaScript, VBScript, and Perl), graphics, e-commerce, security, web servers, databases, Active Server Pages (ASP), Common Gateway Interface (CGI), XML (extensible Markup Language), and servlets. 

COM501: MANAGEMENT OF INFORMATION SYSTEMS (3 credits)

Information is now recognized as one of the key assets of an organization. Information processing is now a major organizational activity, the focus of which is not simply routine data processing, but the use of information for management control at all levels. We are in the “information Age”. While the requirements for routine transaction processing are reasonably stable and relatively easy to identify, information requirements for management decision-making are less stable and more difficult to define. Consequently, course members need to become acquainted with some of the management issues and concerns relative to the development and implementation of information systems, especially those that are computer based and to develop competencies in analysing and defining organizational information requirements. 

COM502: CORPORATE INFORMATIONS SYSTEMS MANAGEMENT (3 credits)

The rate of increase in the amount of information, the ways in which organizations adapt to the increase, and the search for competitive advantage using Information Technology (IT) resources effectively. This module is intended to address these issues, and others. No assumption is made about course members’ IT skills; however, it is expected that they will have completed the Management of Information Systems module, as a preparation for the strategic evaluation and analysis of organizational systems which this module covers.
ECONOMICS
ECO101: MICROECONOMICS (3 credits)

The course familiarizes the student with the foundation of microeconomics.  Mainly, it focuses on imparting to students specific tools that they can use to analyze consumer behavior, firm strategy, and public policy.

ECO201: MACROECONOMICS (3 credits)

The course focuses on imparting to students’ specific tools that they can use to analyze macroeconomic data, the real economy in the long run, money and prices in the long run, the macroeconomics of open economies, and short-run economic fluctuations.
ECO301: ECONOMIC POLICY (3 credits)

This course considers issues such as why government might intervene in the economy at the micro- level, its effect on efficiency and allocation and its intervention based on political and economic considerations, government intervention in the economy and its stimulation of certain kinds of economic activity.
ECO302: MODERN ECONOMICS (3 credits)

This course creates awareness and understanding of the economic environment within which organizations operate, of the interactions between that environment and the organization and introduces the methodology and concepts of economics that may be pertinent for problem-solving and decision-making in hospitality organizations.
ECO401: ECONOMICS OF SEA TRANSPORT (3 credits)

The course ensures that students have a broad understanding of the economic and commercial environment in which shipping operates, appreciate the factors that influence the supply, operation and demand for ships and shipping services, and finally develop the essential professional transferable skills of critical assessment and analysis.
ECO501: ECONOMICS FOR MANAGERS (3 credits)

The role of the manager involves the ability to use all available resources and information but based on theoretical and on real data as well, managers must be able to plan, compete and use all the business resources in the best and the most efficient way in order to help an organization prosper and compete successfully. Therefore, this course through managerial economics will help the students make sound managerial decisions based on theory linked to real situations. 

ENGLISH
ENG021: ENGLISH GRAMMAR (no credits)

The aims of this course are to enable students to build on structures and functions of grammar in order to be able to use different types of English grammar correctly.

ENG022: READING AND WRITING (no credits)

The course aims at helping students develop mastery of the most fundamental grammatical structures and basic vocabulary so as to prepare students to follow further courses.

ENG041: ENGLISH GRAMMAR (no credits)

The aim of this course is to develop mastery of the most important grammatical structures and be able to use them in written and spoken communication.

ENG042: VOCABULARY AND COMPREHENSION (no credits)

The aim of this course is to teach students various reading strategies to deal with various intermediate texts and to develop students’ vocabularies.

ENG043: FIVE STAR ENGLISH (no credits)

The course focuses on developing students’ vocabulary, comprehension and speaking skills and enabling them understanding the vocabulary used in catering services, hotel management, and other sectors of the tourist industry.

ENG051: ENGLISH GRAMMAR (no credits)

The purpose of this course is to enable students to build on structures and functions of grammar in order to be able to use different types of English grammar correctly.

ENG052: VOCABULARY AND COMPREHENSION (no credits)

The purpose of this course is to teach students how to develop their reading skills and expand their knowledge of vocabulary.

ENG053: FIVE STAR ENGLISH (no credits)

This course focuses on the vocabulary, comprehension and grammar.  It aims at developing speaking and comprehension skills of students.  Students have the chance to orientate towards a more general knowledge of the language appropriate to the needs of the tourist industry.
ENG121: THE TECHNIQUE OF WRITING AND LANGUAGE STUDIES (3 credits)

The emphasis of the course is on writing.  Students are given ample opportunity to practice writing in different styles, i.e., business letter writing, report writing, description, summaries, argumentative writing etc. In addition students are given the opportunity to practice and improve their ability in reading, discussing as well as to enrich their vocabulary and review the basic grammatical structures.
ENG122: THE TECHNIQUE OF WRITING AND LANGUAGE STUDIES II 

(3 credits)

The emphasis of the course still remains on writing.  Students are given the opportunity to practice writing of different types.  Furthermore students continue to practice and improve the other language skills (reading, speaking, listening), to build up their vocabulary and revise the grammatical structures. 

Prerequisite: ENG 121
ENG211: SPEECH AND LANGUAGE PRACTICE (3 credits)

Students are given many opportunities to practice their communication skills.  There is also a revision of writing skills and the opportunity to improve their vocabulary when dealing with passages of a more advanced structure.

Prerequisite: ENG 122 & ENG121
ENG212: EFFECTIVE SPEAKING AND ADVANCED LANGUAGE PRACTICE (3 credits)

The emphasis of this course is on speaking.  The student will have much opportunity to practice different types of speeches and use of visual aids in class.  The students will also analyze speeches accordingly.  There will be some instruction dealing with project writing and presentation. Prerequisite: ENG 211.
EVENTS

EVE111: THE EVENTS INDUSTRY (3 credits)

The module provides an introduction to events industry. It considers the nature of events as a type of product within the business, leisure and tourism sectors and the market for deferent types of event. 

EVE112: INTRODUCTION TO THE ENTERTAINMENT INDUSTRY (3 credits)

This module provides an introduction to the entertainment industry. In consists of an overview of the history current state and trends of the entertainment industry. It identifies the key segments within the entertainment industry and contacts a basic situation analysis for each segment. It emphasizes how the media and technology influences consumer interests and buying habits in the entertainment economy and the importance of understanding the nature and characteristics of consumer of entertainment.
EVE122: INTRODUCTION TO EVENTS MANAGEMENT (3 credits)

This module will offer an introduction to the many facets of managing an event-from marketing and ticketing, to operation and evaluation. Through instruction, observation, and analysis the students will probe, dissect and draw conclusion about “what works” in event management.
EVE211: INTRODUCTION TO SPORT MANAGEMENT (3 credits)

This course is as analysis of effective management strategies and the body of knowledge associated with pursuing a career in sport management. The course will introduce students to sport management career opportunities in the sport industry and to sport principles as they apply to management, leadership style, communication, and motivation.  

EVE212: MEETING AND EVENT MANAGEMENT (3 credits)

This course is designed to meet the needs of people who wish to expand their job skills within the growing event-management industry.
EVE221: FESTIVAL AND EVENT MANAGEMENT (3 credits)

This module consists of a variety of concepts and practices that contribute to successfully planning, marketing, and managing special events. It emphasizes the importance of facing the production of annual festivals or events series as a year-round job, and post-event evaluation and off-season planning as critical for the success of the event during its run. It will introduce key strategies for maintaining lasting sponsorships for making creative changes that can bring life to festivals and event, for maintaining successful strategic alliances and the overall approach to building a revenue plan.
EVE311: PLANNING AND MANAGEMENT OF EVENTS (3 credits)

The course is to build on and apply the knowledge, skills and core competencies acquired in the pre-requisite module, the events industry. Also to equip the student with the theoretical and practical skills necessary to research plan and implement a wide range of types of event. Finally, to apply event planning knowledge and skills in a diversity of business, leisure, cultural and tourism settings.   

EVE321: EVENTS STRATEGY (3 credits)

The focus of this module is the diverse nature of the events market and the various strategies that events providers might employ in seeking to exploit this market. Some providers may use a major hallmark event as the focus for a range of subsidiary and follow-up events. Conversely, other providers may seek to focus on a wider range of smaller community events through out the year. The implications of these strategies for the provision and management of events are examined. 

EVE322: VENUE MANAGEMENT (3 credits)

This module provides an overview of the history, current state, and trends of public facility development and management. It identifies the unique relationships between a venue and its stakeholders and underlines the major problems and opportunities in venue management.
EVE323: SPECIAL EVENT PLANNING-PROJECT (3 credits)

This course introduces students to special event planning processes and techniques. Emphasis is on creating; organizing, identifying sponsors, marketing and implementing large scale community events. Each student will be a member of a “project team” and each team will be responsible for developing one special event.
EVE411: CONTEMPORARY ISSUES IN EVENTS MANAGEMENT (3 credits)

This course is designed to engage in an analysis of the major contemporary issues involved in staging events in order to obtain a better understanding of the role of events in society. Also, situate these issues in socio-cultural, economic, environmental and political context. Further, examine these issues within appropriate theoretical and conceptual frameworks. Finally, apply these analyses to event planning and management to achieve more successful outcomes.
FRENCH

FRE121: FRENCH (Beginners I) (3 credits)

The course is designed to familiarize students with the basic grammatical structures of the French language and to develop the student's ability to read, write and understand the language.  It aims at the acquisition of practical vocabulary and knowledge of grammatical structure at an elementary level.

FRE122: FRENCH (Beginners II) (3 credits)

The course is designed to continue to build on the knowledge of FRE 121.  It aims at the acquisition of practical vocabulary and knowledge of structure through oral usage in the classroom still at an elementary stage.  Prerequisite: FRE 121
FRE211: FRENCH (Intermediate I) (3 credits)

The purpose of this course is to teach the students the skills of the French language at an intermediate level.  The course also emphasizes the acquisition of hotel and tourism vocabulary.
FRE212: FRENCH (Intermediate II) (3 credits)

The purpose of this course is to teach the students the skills of the French language at an intermediate level.  The course also emphasizes the acquisition of hotel and tourism vocabulary. Prerequisite:  FRE211

GEOGRAPHY

GEO201: WORLD GEOGRAPHY (3 credits)

The course analyses the existing and emerging geographic patterns in the world and the processes and trends producing such patterns. It also examines the global scale of human activities and interaction with the environment and the linkages tying the various regions of the world into a single global community.
GEO401: ENVIRONMENTAL MANAGEMENT (3 credits)

This module is an introduction to environment management and it has a particular focus on the use of management systems and approaches in a business context.

GERMAN

GER121: GERMAN (Beginners I) (3 credits)

The course is designed to familiarize students with the basic grammatical structures of the German language and to develop the students’ ability to read, write and understand the language.  It aims at the acquisition of practical vocabulary and knowledge of grammatical structure at an elementary level.
GER122: GERMAN (Beginners II) (3 credits)

The course is designed to continue to build on the knowledge of GER121.  It aims at the acquisition of practical vocabulary and knowledge of structure through-oral usage in the classroom still at an elementary level.

Prerequisite: GER 121
GER211 GERMAN (Intermediate I) (3 credits)

This course introduces students to the four basic skills of the German language at an intermediate level and is designed to enable them through practice to use it effectively.
GER212 GERMAN (Intermediate II) (3 credits)

This course introduces students to the basic skills of the German language at an intermediate level and is designed to enable them through practice to use it effectively.

Prerequisite:  GER211
HOTEL ADMINISTRATION

HOT101: INTRODUCTION TO THE HOSPITALITY INDUSTRY (3 credits)

This course provides a basic understanding of the lodging and food service industry by tracing the industry's growth and development, reviewing the organization of hotel and food and beverage operations, and by focusing on industry opportunities and future trends.
HOT105: SANITATION AND NUTRITION (3 credits)

This course is designed to provide basic knowledge of human nutrition as well as of food and personal hygiene.

HOT106: FOOD AND BEVERAGE SERVICE (2 credits)

The course provides the knowledge and skills necessary for those working at different levels in the food and beverage service hierarchy.

HOT107: FOOD PREPARATION LAB (1 credit)

A practical course providing a sound foundation in professional practical cookery.
HOT108: PRACTICE IN FOOD AND BEVERAGE SERVICE (1 credit)

A practical course providing a sound foundation on professional practice in food service through a hotel training experience.
HOT109: THEORY OF CATERING (3 credits)

The course emphasizes the close link between theoretical knowledge and actual practices in the catering industry relating to food production.  This course focuses on the theory of catering.
HOT116: FOOD AND BEVERAGE SERVICE (3 credits)

This course provides the knowledge and skills for those involved at different levels of the food and beverage service hierarchy. At the completion of this course, students should be able to identify the markets served by the various sectors of the industry and their needs, to identify the range of policies and business objectives of the various sectors and discuss how these affect the methods adopted as well as to interpret the demand of the sectors for food and drink to be provided as well as other services and understand how to plan and design facilities that are required for food and beverage operations and the plant and equipment required. Moreover, at the end of this course students should be able to acquaint operational knowledge of technical methods and processes as well as the ability in the production and service processes and methods available to the caterer, understand the varying resources required for their operation, as well as decision making on the appropriateness of the various processes and methods to meet sectoral requirements and explain how the cost of materials as well as the cost associated with the operation and service can be controlled. 

HOT117: FOOD PREPARATION LAB (3 credits)

The fundamental aims of this course are: to provide students with the basic skills and cooking techniques of food production, to enable students to produce basic recipes and distinguish the factors that influence production of quality products, and to encourage the students to practice good sanitary practice in the kitchen.

HOT118: PRACTICAL EXPERIENCE IN FOOD & BEVERAGE SERVICE (3 credits). The fundamental aims of this course are to provide students with the basic skills and service techniques of Food and Beverage Service. This will enable students to train in an actual facility and distinguish the factors that influence different levels of quality and service styles, and to encourage the students to practice professional personal conduct.  

HOT202: FOOD AND BEVERAGE MANAGEMENT (3 credits)

The course provides a basis for understanding the various challenges and responsibilities involved in managing a food and beverage operation.

HOT206: HOUSEKEEPING MANAGEMENT (3 credits)

This course presents a systematic approach to managing housekeeping operations in the hospitality industry.
HOT207: FRONT OFFICE MANAGEMENT (3 credits)

This course examines the various elements of effective front office management, paying particular attention to planning and evaluating front office operations and to personnel management.
HOT211: INDUSTRIAL PLACEMENT (3 credits)

Minimum four months industrial placement with leading hotels.  Trainees spend most of their time in the food and beverage department
HOT301: CONVENTION MANAGEMENT AND SERVICE (3 credits)

The course defines the scope and segmentation of the convention and group business market, describes marketing and sales strategies to attract markets with specific needs, and explains techniques to meet those needs as part of meeting and convention service.
HOT302: FOOD AND BEVERAGE CONTROLS (3 credits)

The course covers the principles and procedures involved in an effective food and beverage control system, including standards determination, the operating budget, cost-volume-profit analysis, income and cost control, menu pricing, labor cost control, and computer applications.
HOT307: FINAL YEAR PROJECT II (3 credits)

This course allows the drawing together of the subjects taught during the Hotel Administration program of study into an original piece of research, which adds to the existing knowledge and demonstrates the student's analytical skills. 

HOT308: FACILITIES MANAGEMENT (3 credits)

This course designed to provide students with the basic understanding of the design of all major facilities in a hotel.
HOT311: INDUSTRIAL PLACEMENT (3 credits)

Minimum four months industrial placement with leading hotels.  Trainees spend most of their time in the rooms division.

HOT403: SENIOR RESEARCH PROJECT (6 credits)

This part of the course is intended to develop the students ability to manage a major project using their analytical and creative skills to study and present a significant topic of personal interest to them but guided by a tutor allocated for the purpose.
HOT411: INDUSTRIAL PLACEMENT (3 credits)

Minimum four months industrial placement with leading hotels.  Trainees spend most of their time in supervisory positions.

HUMAN RELATIONS - MANAGEMENT

HUM201: HUMAN RELATIONS/SUPERVISORY DEVELOPMENT (3 credits)

This course is designed to provide students with the principles of supervision as they apply specifically to the hospitality industry.

HUM202: BUSINESS PSYCHOLOGY (3 credits)

Investigates the impact that individuals, groups, and structure have on behaviour within organizations, for the purpose of applying such knowledge toward improving an organization’s effectiveness.
HUM203: HUMAN RESOURCES MANAGEMENT (3 credits)

This course is designed to provide the student with understanding of the function of Human Resources Management as it applies to modern organizations.  It covers personal motivation, modern management theories, job analysis and job evaluation, recruitment, training and assessment.
HUM303: CULTURAL ANTHROPOLOGY (3 credits)

There are two objectives of this course: First, to acquaint you with the concept of culture, emphasizing the diversity of human experience and variation in human formations – from language to kinship, and social order to global capitalism.  Second is to challenge you to reflect critically on your own culture and society.  In this course, I hope we cultivate a fundamental capacity for understanding unfamiliar and familiar human cultures, and an ability to interpret “difference” in cultural context.

HUM315: INTERCULTURAL COMMUNICATION (3 credits)

Communication, particularly intercultural communication, is a vital means for accomplishing organizational tasks as organizations, have to operate within a multi-racial and multi-cultural environment.  This course is designed to introduce students to the basic principles of intercultural communication within an organizational context, to help students recognize key communication processes that are essential to organizational success, and to help students understand the impact of cultural diversity on the process of organizational communication.

HUM403: SMALL BUSINESS MANAGEMENT (4 credits)

The course is intended to develop in students’ knowledge of the small firms sector and its contribution and importance both to the economy in general but also to the Hospitality Industry in particular.  It will also develop the ability to plan and manage a small firm and to encourage students to develop successful, enterprising and entrepreneurial ideas and abilities.  It is also intended to act as a mediating subject, which will provide the student with the opportunity to draw on a variety of relevant disciplines.

HUM405: INTERCULTURAL COMMUNICATION (4 credits)

This course is designed to introduce students to the basic principles of intercultural communication within an organizational context, to help students recognize key communication processes that are essential to organizational success and to help students understand the impact of cultural diversity on the process of organizational communication.
HUM406: MANAGING ORGANISATIONS (3 credits)

The overall aim of the course is that students should acquire the knowledge, understanding and skills necessary for the effective practice of management.  This course is intended to develop students' ability to exploit business and other opportunities within the hospitality and tourism industry by maximizing the effectiveness of their organization.

Prerequisite: HUM 201 or HUM 203
HUM408: STRATEGIC MANAGEMENT (3 credits)

A significant issue facing businesses is that of accomplishing the change in thinking necessary to develop operations-oriented unit level managers into strategic thinking managers.  While the increasing competitiveness of businesses in Europe and elsewhere is well recognized and the rationalization of corporate headquarters has occurred in response to recession, many firms are enlarging the scope of unit management work.  It is therefore necessary to address the interface between the strategies necessary to face competition and the internal structures essential to implement these strategies. The unit aims to develop the students' ability to formulate and implement strategic plans and to critically analyse the effectiveness of strategies employed at operational, organisational and corporate level in businesses.
HUM413: SMALL BUSINESS MANAGEMENT (3 credits)

This module uses the general approach adopted by the previous modules to develop a more intensive and practical examination of small firms and small business units, which can achieve growth through planned business development. This is facilitated by developing an understanding of the environment in which these businesses operate, seeking to combine the academic underpinning of the previous modules practical examples of development of small business units, whether small firms or independent elements of larger organizations. 

HUM501: ORGANISATIONAL BEHAVIOR (3 credits)

The role of the middle management involves asking, providing and motivating people to do things. In addition the role itself has a number of in-built conflicts and ambiguities. This module explores the diagnostic skills and frameworks that the manager needs in order to be able to analyze the situation as an issue that is likely to face in carrying out the role. Course members are introduced to theories, drawn from the behavioral sciences that contribute particular perspectives on the behavior of people at work. 
HUM502: MANAGEMENT OF HUMAN RESOURCES (3 credits)

The aim of this module is to help managers improve their skills in the employment and assessment of their staff in order to improve the effectiveness of the organizations’ human resources. Course members draw on the theoretical basis introduced in the module ‘Organizational Behavior’ and on new theory, in examining problem situations, which are similar to those that they are likely to encounter in their work place.

HUM503: ORGANISATIONAL LEADERSHIP (3 credits)

The course studies three levels of leadership: the individual, the team, and the organization. It is designed to expose students to a variety of leadership perspectives and practices in order to enhance individual development and effectiveness as a leader. The course will focus on a repertoire of practical and theoretical leadership principles.  Historic and contemporary organizational leaders will be examined as well as their complex roles in managing organizational issues. 

HUM504: ORGANISATIONAL COMMUNICATION (3 credits)

The course in Organizational Communication is designed to provide the student with a background and experience in the various communicative contexts found in the organizational setting. This course aims to raise students awareness and develop their understanding of theories, patterns and issues related to organizational communication in a variety of contexts, and to help them to apply the necessary skills to conceptualise and deal with problems arising from interpersonal interactions so as to improve their communicative competence in their personal, social and professional lives.  The course studies various organizational structures found in business in order to analyse and improve the communication in the overall organizational situation. By analysing the organization's communication it becomes possible then to improve the overall climate of an organization. 

HUM 505: HR ISSUES IN MANAGEMENT (3 credits)

This module is about the effective formulation and implementation of innovative HR strategies and practices, the effective management of HR issues, including HR related information management issues, and the role of the HR function within organisations. It provides an international comparative perspective on strategic HRM/HRD, forms a bridge between theory and practice, and enables students to conduct a critical analysis of an organisation in respect of its structure and integration of functions, and the efficacy of its HR strategies and practices. 

HUM506: LEADERSHIP AND TEAMWORK IN MANAGEMENT (3 credits)

This module provides students with a sound knowledge and understanding of leadership, and of individual, group team and organisational behaviour, that will enable them to critically evaluate managerial/leadership behaviour and effectiveness within their own professional context. Additionally it encourages students to reflect upon their own leadership and team working strengths and capabilities, and to identify their individual skill development needs.
HUM507: OPERATIONS MANAGEMENT (3 credits)

Operations management is a core function in all organisations public or private sector, social or financially orientated, manufacturing or service. The module includes planning and control, operations design, quality improvement and operations strategy as its main themes. Students will examine the relationship between management at the strategic and operational levels, and the importance of treating work systems as processes, which require the coordination of the other business functions (marketing, finance, personnel etc).

HUM508: STRATEGIC MANAGEMENT (3 credits)

This integrative module builds on skills and knowledge developed elsewhere in order to provide a sound foundation of strategic management thinking. Strategic management concerns itself with the analysis of the organisation’s environment and managing the response of the organisation accordingly. As such, the module is of crucial relevance because every student with ultimately is involved in some stage of this process. This module provides a framework for exploring strategic concepts, approaches and paradigms. The application of models, devises and techniques are introduces as part of the processes of strategic analysis and strategic choice. The module also introduces the issue of strategy implementation. Throughout the module is grounded in real life cases and examples, and students are required to conduct research into contemporary issues and subjects.

HUM516: LEADERSHIP AND TEAMWORK (3 credits)

This module provides students with a sound knowledge and understanding of leadership, and of individual, group, team and organizational behaviour, that will enable them to critically evaluate managerial/leadership behaviour and effectiveness within their own professional context.

Additionally it encourages students to reflect upon their own leadership and team working strengths and capabilities, and to identify their individual skill development needs. 

LAW

LAW301: BUSINESS LAW (2 credits)

This course focuses on the basic principles governing the Law of Contracts, Law of Agency and the Law of Civil Wrongs with special reference to the tort of Negligence.

LAW311: BUSINESS LAW (3 credits)

The objective of this course is to introduce the students to the concepts of contract, agency and negligence. By the end of the course the students will be expected to know how to make valid contracts, understand their rights and duties under a contract, understand the principles of agency and be able to identify and understand negligent acts and their consequences.  

LAW321: PRINCIPLES OF COMPANY LAW (3 credits)

The module will introduce students of business to the principles of company law, in particular the formation of a company, the management of shares and capital, and the general management of a company.

LAW401: INTERNATIONAL BUSINESS LAW (3 credits)

The course develops students’ understanding of the legal problems and considerations associated with global business activities.

LEISURE

LEI111: THE LEISURE ENVIRONMENT (3 credits)

This modules aims to introduce students to the elements of leisure-related development across a wide range of provider sectors, including mainstream leisure, arts and heritage, sport, tourism travel and events provision. It considers and evaluates appropriate elements of policy and practice within each of these areas.

LEI112: INTRODUCTION TO LEISURE, TOURISM AND HOSPITALITY INDUSTRY (3 credits)

This course aims to provide an introduction to the nature of tourism, leisure and hospitality businesses and the industry in which they operate. Through a series of lectures and tutorials, students will be provided with an introductory overview of the hospitality, tourism and leisure industry.

LEI122: LEISURE IN SOCIETY (3 credits)

The primary aim of the module is to introduce students to sociological and cultural ideas relating to leisure and consumer society. This module draws on the social sciences to undertake a critical analysis of contemporary leisure and tourism including sport.

LEI211: LEISURE OPERATIONS MANAGEMENT (3 credits)

The aim of this module is to develop an understanding of the key principles of service operations management and of the inter-relationship of operations management, marketing and HRM within the multifunctional subject of services management.

LEI212: LEISURE POLICY (3 credits)

The aim of this module is to introduce students to the various perspectives on social policy and facilitate an understanding of contemporary debates on the development of public policy. It also aims to enable students to recognize that management decision-making takes place within the context of competing ideologies, relationships and power bases, and is not simply a matter of the application of technical expertise. 

LEI221: LEISURE AND TOURISM PLANNING DEVELOPMENT (3 credits)

This course will assist participants to better plan, promote, and manage tourism to their destination, and at the same time, meet quality of life objectives of community residents. The course does not assume that leisure and tourism is good for all communities.

LEI311: LEISURE SUBCULTURES (3 credits)

This modules aims to evaluate critically sub cultural theories and their relevance to contemporary leisure activities and to examine and analyze the contribution of social sciences and the competing theories of sociology which attempt to provide a critical understanding of co modification, taste, youth and “pop” cultural.
LEI321: THEORETICAL PERSPECTIVES ON LEISURE (3 credits)

The role of this module is to provide students with an introduction to a range of theoretical perspectives that might be used to understand and analyze leisure. In this context leisure is understood broadly as encompassing arts, heritage and culture.

LEI322: LEISURE AND TECHNOLOGY (3 credits)

Technology impacts our lives on a daily basis creating a foundation for work and play. By its very nature technology brings about change in almost every facet of human endeavor. This is especially true for leisure travel, as information about almost any destination is easily available and family and friends can almost instantly share their experiences.

LEI323: POLITICAL ECONOMY OF LEISURE (3 credits)

The module enables the student to appreciate, understand and apply the basic theories, analytical tools and methodologies of the discipline of economics within the context of the leisure, tourism and associated industries. It continues by examining theories of power and interest group representation and their relevance to understanding decision-making and planning leisure.

LEI411: LANDSCAPES OF LEISURE AND TOURISM (3 credits)
This module evaluates constructions, images and perceptions of ‘landscape’ in contemporary society and analyses leisure and tourism participation and provision in relation to both urban and rural landscapes. This module questions many of our taken-for granted notions of environment, space and place and scrutinizes these notions within a more critical framework and theoretical concepts drawn from both the social sciences and the humanities.

LET501: POLICY AND PLANNING IN LEISURE AND TOURISM (3 credits)

This module provides an introduction to generic policy and planning theories and concepts and their application to the leisure and tourism sector.  The module focuses on social policy, political ideologies and planning theory and is based on the premise that a proper understanding of the dynamics of leisure and tourism and the nature of decision-making in this sector can only be gained by studying the role of government and political ideas.  By considering planning models in conjunction with policy frameworks the relationship between the two can be examined and their practical relevance demonstrated.

LET502-E-BUSINESS IN LEISURE AND TOURISM (3 credits)

This module is concerned with understanding consumer behaviour in relation to leisure and tourism and exploring the implications of development in information and communications technology for the choice and purchase of leisure and tourism choice and experience from the perspective of the consumers and to use the consumer perspective to explore the impact of the development of e-channels and e-business.

LEI503: THEORETICAL PERSPECTIVES IN LEISURE AND TOURISM (3 credits)

The overall aim of the module is to provide students with an introduction to the major social science disciplines which contribute to, and underpin, the study of leisure and tourism. Theoretical perspectives which have shaped academic discourse within leisure and tourism studies are compared and contrasted. The module draws upon sociology, anthropology, geography and the related fields of development studies and heritage studies. Specifically, it aims to develop an understanding of the origins, development and paradigmatic shifts within leisure and tourism studies and appreciate the influence underpinning academic disciplines and other multi-disciplinary fields on the development of leisure, heritage and tourism studies. Finally it analyses explanations of tourism leisure behavior and participation from a range of academic perspectives.

MARKETING

MAR101: MARKETING PRINCIPLES (2 credits)

The course introduces students to the vital role of marketing in the domestic and international marketplace and promotes the consideration of a career in marketing.
MAR201: INTERNATIONAL MARKETING (3 credits)

This course is designed to enhance student’s understanding and appreciation of the importance and relevance of international marketing in today’s global economy.
MAR206: TOURISM MARKETING

This course is designed to introduce the students to the marketing concepts in general, and as applied to the tourism and hospitality industry in particular.

MAR306: HOTEL/ MOTEL SALES PROMOTION (3 credits)

This course is designed to provide students with a solid background in hospitality sales and advertising.  Although marketing concepts are also discussed, the course focuses on practical sales techniques, proven approaches to selling to targeted markets, and advertising's role in sales.

MAR401: CONSUMER MARKETING (4 credits)

The unit aims to develop students' ability to formulate and implement consumer research programs, marketing segmentation and communication strategies and to evaluate the effectiveness of internal marketing and service quality initiatives in food and hospitality firms. 

Prerequisite: MAR 206 or MAR 306
MAR402: INTERNATIONAL MARKETING COMMUNICATION (3 credits)

This course gives you a broad introduction to both theory and practice in diverse aspects of international marketing communications such as: advertising, sales promotion, public relations, personal selling and direct response.
MAR411: CONSUMER MARKETING (3 credits)

The subject will provide an understanding of the significance of consumer behaviour in developing marketing strategies and events management. The relevance of psychographics-travel needs, motivation, learning, expectations perceptions, tastes, preferences and attitudes to promotional aspects will have particular importance. Other services marketing concepts relating to market segmentation, target marketing, marketing research, service quality and internal marketing will be critically examined and analysed using practical examples.

MAR501: MARKETING IN AN INTERNATIONAL ENVIRONMENT (3 credits)

This module focuses on essential marketing concepts. The key processes of external and internal marketing appraisals, the consideration of alternative marketing strategies, their selection and implementation are considered in full. 

MAR502: MARKETING AND THE BUSINESS ENVIRONMENT (3 credits)

Marketing decisions necessarily take place within the context of the business environment within which organizations operate: in consequence, this module seeks to enhance the participant’s appreciation and understanding of such decisions by using marketing tools and techniques in conjunction with underlying economic analysis.

MAR503: MARKETING MANAGEMENT (3 credits)

This course is geared toward providing an understanding of the rationale for marketing decisions from a managerial perspective.  It also seeks to provide a framework for decision-making that is logical but does not stifle creativity.

MAR511: MARKETING RESEARCH (3 credits)

The aim of this module is to introduce students to the most important tools in the field of Market Research.  Students will be introduced to the basic theoretical foundations of market research and be introduced to the role that market research plays in the role of market planning.

MAR522: LEISURE AND TOURISM MARKETING (3 credits)

The overall aim of the module is to equip students with an understanding of the principles of marketing as they apply to leisure and tourism. It also aims to introduce and develop marketing theories from tourist and leisure motivation to product development and to examine the special nature of segmentation as applied to leisure and tourism markets. It explores the roles and requirement of the different player groups in leisure and tourism marketing and the ways in which these affect destination image. Finally it offers a framework for a more effective marketing strategy approach for destinations and identify and explain the implication from leisure and tourism marketing of electronic technology developments.

MATHEMATICS

MAT101: COLLEGE ALGEBRA AND TRIGONOMETRY (3 credits)

Students will study the applications of algebra and trigonometry, with heavy emphasis on application problems.
MAT102: DISCRETE MATHEMATICS FOR TECHNOLOGISTS I (4 credits)

This course is designed to present the beauty, scope, practical applications, and relevance of mathematics.  It will focus on applications of general interest drawn primarily from the social and biological sciences and business.  Topics will be placed in a historical context, and mathematical reasoning will be stressed.  Many of the applications will be computer-oriented.

Prerequisite: MAT101
MAT103: BUSINESS CALCULUS (3 credits)

The objective of the module is to extend students competence in arithmetic, algebra and graphical techniques. It also develops basic skill in both differential and integral Calculus all needed for the business, finance, accounting and management fields.
MAT201: DISCRETE MATHEMATICS FOR TECHNOLOGISTS II (4 credits)

Differential Equations have been central to mathematics since Newton and Leibnitz invented the calculus more than three centuries ago.  As well as having a rich intrinsic interest, they appear naturally in the modelling of many physical systems.  This course will cover the most standard techniques that exist for solving linear differential equations with variable coefficients. Prerequisite: MAT102

MAT202: DATA ANALYSIS (3 credits)

This course explores the fundamental concepts of research design and empirical analysis, with a heavy emphasis on economics.

This course is designed to help students

· Understand the concepts that form the foundation of statistics.

· Become an excellent consumer of quantitative arguments (particularly statistical arguments).

· Become a competent regression analyst, able to utilize statistical techniques and quantitative data to support one’s own arguments.

· Explain quantitative and analytical results to a regular person.

Prerequisite: MAT201
POLITICAL SCIENCE

POL401: INTERNATIONAL RELATIONS (3 credits)

The primary purpose of this course is to acquaint students with the core concepts, issues and processes of international relations.
REGIONAL STUDIES

CYP101: CYPRUS HISTORY (2 credits) OR CYP111: CYPRUS HISTORY (3 credits) 

The purpose of this course is to familiarize students with the main features of Cyprus history and culture. Upon successful completion of this course students will become familiar with the division of Cyprus history in different periods, the main characteristics of each period, the contribution of Cyprus to the cultural history of Greece and the Middle East as well as the importance of Greek influences in shaping the identity of Cyprus and the role of Christian religion and the Orthodox church. The students will also become familiar with the main monuments and works of art of Cyprus and the Cyprus problem

CYP301: CYPRUS ECONOMIC AND BUSINESS ENVIRONMENT (3 credits)

The course provides a solid understanding of Cyprus economy and business through the examination of issues like Cyprus role as a trading and business services centre, Cyprus agriculture and industry, Cyprus as an established offshore business centre, and the potential utilization of high technology and human resources.

EUR201: EUROPEAN UNION (3 credits)

The course provides an introduction to European politics by examining the historical development of the European Union and its present political, economic and legal structure.

SHIPPING AND LOGISTICS 

SHL301: MARITIME PRACTICE (3 credits)

The aim of this module is to provide students with an introduction and basic understanding of the fundamental principles of ships and shipping practice.

SHL302: INTRODUCTION TO LOGISTICS (3 credits)

This module aims at introducing the basic concepts of transportation and logistics.  The module will focus upon presenting the broad picture of transportation by land, sea and air and the principles and major actors involved in the accomplishment of efficient physical distribution in a business context.

SHL303: CARRIAGE OF GOODS BY LAND-SEA-AIR (3 credits)

The aim of this module is to introduce the legislation relating to the carriage of goods with particular emphasis on the carriage of goods by sea.

SHL304: TRANSPORT AND SHIPPING ECONOMICS (3 credits)

The aim of this unit is to introduce the application of the fundamental economic concepts to the transport and shipping industries.  In addition, the aim is to develop the ability to analyse and build economic models of a diverse range of shipping markets and to instill an understanding of the operating economic principles prevailing in the different shipping markets.

SHL401: INTERNATIONAL LOGISTICS MANAGEMENT (3 credits)

The purpose of this course is to provide students with a comprehensive understanding of international logistics and further their knowledge on the concepts of logistics management by applying a global managerial approach. 

SHL402: SHIPBROKING AND CHARTERING (3 credits)

This module aims at furthering the exposure of students to the practice and legislation related to the chartering of ships, with particular reference to the practical procedures and the law relating to time and voyage charters.
SHL404: LOGISTICS AND SUPPLY CHAIN MANAGEMENT (3 credits)

This module aims at facilitating the understanding of global logistics systems and the management of the supply chain.

SHL405: MARITIME POLICY AND MANAGEMENT (3 credits)

Students already possessing the knowledge of the fundamental principles of policy, business and shipping will have the opportunity through this unit to proceed to a more in-depth examination of these issues. Lectures will provide the platform for introducing more advanced level issues relating to maritime policy and management whereas tutorials will provide an excellent forum for gauging progress primarily through the active participation of the students and in-class work.

SHL406: FINANCE FOR SHIPPING AND TRANSPORT LOGISTICS (3 credits)

The purpose of this unit is to provide students with an insight of the functional areas of finance with particular applications to the business of shipping and logistics and the effects on shipping investment and finance specifically.
STATISTICS

STA111: QUANTITATIVE METHODS I (3 credits)

The course focuses on introducing mathematical and statistical tools, which students can use to analyze critically numerical data presented in presentations, reports and articles.
STA112: QUANTITATIVE METHODS II (3 credits)

The course presents the effective use of advanced statistical and forecasting techniques, such as regression analysis, time series analysis and exponential smoothing.

Prerequisite: STA 101

STA211: DATA ANALYSIS FOR BUSINESS (3 credits)

Knowledge and understanding of statistical concepts form important tools for business, accounting and finance. This module will introduce the key techniques and concepts of statistics useful for further study in the field of accountancy and finance.

STA501:  STATISTICS AND QUANTITATIVE METHODS (3 credits)

This course is designed to provide an introduction to statistical methods useful for analyzing data, with specific application to problems of business and economics.  The methods examined, however, have general application to a wide range of data analysis. At the end of the class, students will have an understanding of many of the statistical tools used in business.

TRAVEL AND TOURISM

TOU106: FARES AND TICKETING II (3 credits)

The course covers procedures for completing international airline traffic documents, such as tickets and Miscellaneous Charges Orders for every itinerary and fare.  It also includes precautions to be taken for safeguarding airline documents against loss and theft, in accordance with the IATA fraud prevention recommendations.

Prerequisite:  TOU 115
TOU108: GENERAL TRAVEL KNOWLEDGE II (3 credits)

This course is designed to equip students with the knowledge and skills necessary for working in the airline industry.

Prerequisite: TOU 117
TOU111: INTRODUCTION TO TOURISM (3 credits)

This course covers the definition of tourism and its importance to the economies of countries and identifies the variety of establishments in the different sectors of the tourism industry.
TOU115: FARES AND TICKETING I (3 credits)

The course covers the basic elements of IATA fares regulations and familiarizes the students with the Air Tariff and/or the Airline Passenger Tariff.  These include normal, one way, round trip fares in local currency, the mileage system, and fares in different classes of service, infant, children, youth, student and special fares.

TOU117: GENERAL TRAVEL KNOWLEDGE I (3 credits)

This course is designed to equip students with the knowledge and skills necessary for working in the airline industry.

TOU121: THE TOURISM INDUSTRY (3 credits)

Tourism is a dynamic, multi-faceted industry; it encompasses a wide spectrum of disciplines, vocations and professions. A study of the components of the tourism industry and their interrelationships is the focus of this course. The eight sectors of the tourism industry are examined and factors that have affected the industry over time are analyzed.

TOU122: THE TOURIST EXPERIENCE  (3 credits)

This module looks at the ‘demand’ side of tourism activity. It examines the factors that influence consumer behavior, the different market segments that this has given rise to and the changing patterns of expectation and choice within the sector. It also examinees the way tourism industry satisfy the demand of its consumer by producing the appropriate products and services.

TOU215: TRAVEL AND TOURISM MANAGEMENT  (3 credits)

This course is designed to offer the knowledge required for operating a travel agency at a managerial level.  It includes industry regulations, organizing and costing package tours, office procedures, and the use of automated systems in travel agencies.
TOU221: TOURISM PLANNING & DEVELOPMENT (3 credits)

This course will assist participants to better plan, promote, and manage tourism to their destination, and at the same time, meet quality of life objectives of community residents. The course does not assume that tourism is good for all communities.  Rather, it will help assess the effects of increased tourism on the local economy, environmental resources, and socio-cultural fabric of the community.  It provides the tools and strategies to better estimate and evaluate both the costs associated with increased visitation including any necessary expansion of the region’s infrastructure, receptive visitor facilities, and environmental protection measures and the benefits, including tourist spending, job growth and an increased tax base.

TOU222: TOURISM DESTINATIONS (3 credits)

The aim of this module is to explore the theories of destination development and the role of tourism in destinations. This will allow students to analyze and evaluate tourism as a destination. Students will also be asked to provide solutions to issues and problems in way that will allow time to develop their creative thinking.

TOU223: TOURISM ECONOMICS (3 credits)

The aims of the module are to provide a solid groundwork in the basic principles of economic theory and their application to tourism and the tourist industry. A familiriarity with microeconomic theory and practice is a valuable asset for those who, essentially, deal with travel and tourism. Similarly a knowledge of the major macroeconomic aggregates and their determination facilitates an understanding of the economic environment in which tourist entities operate.

TOU224: ALTERNATIVES FORMS OF TOURISM (3 credits)
Over the latter half of this century there has been dramatic growth in tourism as a social phenomena and an economic enterprise. The expansion of tourism activities has coincided with significant cultural, political, and economic changes brought about by technological advancement. 

TOU226: FARES AND TICKETING III (3 credits)

Expand the knowledge and abilities of the students in order to calculate traveling fares, determine charges involved in traveling and issue any traveling document according to IATA rules. It covers advanced fare construction methods, containing example and exercises designed to familiarize students with the different rules, exceptions and currencies used in international ticketing.

Prerequisite: TOU106
TOU304: FINAL YEAR PROJECT  (3 credits)

This course allows the drawing together of the subjects taught during the Travel and Tourism Administration program of study into an original piece of research, which adds to the existing knowledge and demonstrates the student's analytical skills.  

TOU314: TOURISM AND THE HOSPITALITY INDUSTRY (3 credits)

This course takes a cross-disciplinary approach to examine the many facets of tourism.  The social science perspective provides students with the kind of practical knowledge that can be effectively applied to the hospitality industry.  The course also provides advanced information that can serve as a bridge to further analysis of study.
TOU321: E-TOURISM (3 credits)

Information Technology is increasingly used strategically to enhance profitability and competitiveness for tourism organizations and to facilitate the planning, managing and marketing of destinations.

TOU322: TOURISM IMPACTS (3 credits)

This course examines the positive impacts and negative impacts which tourism activities have no host environments, economies, and societies. With a strong emphasis on interdisciplinary, this modules introduces a number of methods useful for the identification and assessment of this impacts.

TOU323: TOUR OPERATIONS MANAGEMENT (3 credits)

Tour operations management facilitates analysis of management strategies in the design, development, distribution and delivery of inclusive travel programmes for the leisure travel market in receptive and generating environments worldwide.

TOU324: SUSTAINABLE TOURISM DEVELOPMENT (3 credits)

This course provides students with the opportunity to begin to understand why and how achieving sustainable development of tourism is such a challenge to communities around the world. 

TOU401: TOURISM AND LEISURE MANAGEMENT (4 credits)

This course will help to provide the potential manager of hospitality with the knowledge and skills necessary to interact with the tourism and leisure environment. The first part of the course covers such topics as the development and management of tourism resources, the changing business environment, planning strategy and tactics, marketing and finance and organization.  The second part will focus on the dimensions, concept and definition of Leisure, leisure provision in the Public Sector, arts, sports and countryside, heritage management and private sector leisure products.
TOU411: TOURISM AND LEISURE MANAGEMENT (3 credits)

The course is taught through the means of lectures, seminars and case studies. Lectures will provide the theory and concepts on the particular themes of the subject. Seminars will require active participation of students either individually voicing their opinions or views on the subject, or presenting their views to the rest of the group. 

TOU421: INTERNATIONAL TOURISM MANAGEMENT (3 credits)

This module analyses the characteristics of the international tourism market. It provides an understanding of the definition, theory and concepts of tourism, the role of multinational organizations and multinational institutions in international tourism and the level and scale of tourism development.
TOU501: SUSTAINABLE TOURISM (3 credits)

The overall aim of the module is to equip students with an understanding of the principles for sustainable tourism development and planning, based on a comprehensive, coordinated and managed approach.  More specifically, it aims to understand the development debates in which sustainable tourism development is situated and to explore the roles of different stakeholders in tourism development and the paradoxes that arise as they try to achieve their objectives.  It appreciates destination management techniques and applications to the natural environment especially in the wider context of planning and explores the ramifications of principles of sustainability for social and cultural aspects of tourism.  Finally it discusses how principles of sustainability can be applied to tourism in the context of wider social participation and consultation.

